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AUDIENCE SHARE WRP<50
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AUDIENCE SHARE WRP<50

e

‘ *“‘ ALL-TIME RECORD AUDIENCE SINCE THE CREATION '
‘ OF THE CHANNEL WITH THE AUDIENCE

FOR THE PORTUGAL/FRANCE FINAL
THE 5™ LARGEST IN THE HISTORY OF FRENCH TV



AUDIENCE SHARE WRP<50
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3.1 M VIEWERS

MOST-WATCHED POLITICAL PROGRAMME OF
THE NEW SEASON AMONG UNDER 50 YEAR-OLD
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2016 HIGHLIGHTS
3. TWO NEW ACQUISITIONS

DIGITAL ACTIVITIES

GOLDEN vy,

TTRITTG ’«/7/’ MOUSTACHE L \OSE
L é A { PET
MANDARIN CINEMA VLOGGIST @ N

b6play
serie. g [T e s Y ome)

5 ) g/‘rc}m
@ |Grool

TURBD) Radins~ K (Mewsccr; evivinenz D 13




ADVERTISING
REVENUE M

1)
"‘.liIIIIIIII“

241 20/,

€245 5M




2016

— KEY
FIGURES

| 2



15

KEY FIGURES KEY FIGURES (€ MILLIONS)

STRONG INCREASE IN RESULTS W 2015

EBITA EXC. IMPACT
OF M6 MOBILE EXIT

COEESE,L]%AETED OTHER OPERATING OPERATING EXPENSES CONSOLIDATED EBITA NET PROFIT

REVENUES

MARGIN FROM
RECURRING
OPERATIONS NET MARGIN



KEY FIGURES
MOMENTUM OF TV AND IMPACT OF M6 MOBILE
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TELEVISION PRODUCTION & DIVERSIFICATION OTHER
AUDIOVISUAL RIGHTS TOTAL

2016 VS. 2015
REVENUE
GROWTH

2016 VS 2015
EBITA GROWTH
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TELEVISION - AUDIENCE RATINGS @ 2015
Mé6 GROUP GAINED GROUND IN 2016 2016

13.0
s

v' TFI 98]

SHARE (%)

4+ AUDIENCE . 14.1

|
JGROUPE

22.2
WRP-50
AUDIENCE SHARE
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TF cd

)
. |
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1.4

mem o

27.4
32.1
1
linouge
SOURCE: MMW MEDIAMETRIE



TELEVISION - AUDIENCE RATINGS
2016 : M6 NARROWED THE GAP WITH F2 AND TF1

: : 22.8 22.9
]\2:4\2.04
19.2 .
18.1 TFI
. 17.5
14.7 —— : 14.9 14.9 2
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TELEVISION - AUDIENCE RATINGS
2016: ON THE COMMERCIAL TARGET,

Mé6 HAS NEVER BEEN SO CLOSE TO TF1

/
67 /0 EEO/

64% 64% 64%
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. 5705 ©8% 7%

54% 54% 54% go0 53% OO ° 529

51% 50%
47% 48%
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4+ AND WRP-50
ACCESS PRIME TIME
AUDIENCE SHARES
(5.30PM - 7.30 PM)
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M6 LEADER AMONG
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AMOUR

B) est dans le pré

M6 GAINED GROUND
YEAR ON YEAR AT PRIME
TIME
(9PM - 10.30PM TIME
SLOT)

QUANTI CD

49M
36% WRP-50

BEST SERIES LAUNCH
ON M6 FOR 10 YEARS




TELEVISION - AUDIENCE RATINGS

WITH THE EURO, M6 ACHIEVED ITS THREE LARGEST
AUDIENCES

IN ITS HISTORY

PORTUGAL-FRANCE-FINAL
SUN.10/07/2016 20.8M

FRANCE-ICELAND
SUN.03/07/2016 17.2M

SWITZERLAND-FRANCE
SUN.19/06/2016 1305M

FRANCE-ITALY 13.2M

TUE.17/06/2008

SWEDEN-FRANCE
TUE.19/06/2012 12.2M

UKRAINE-FRANCE
FRI.15/06/2012 10-5M

PORTUGAL-WALES
WED.06/07/2016 10-0M

ROMANIA-FRANCE
MON.09/06/2008 9.6M

PORTUGAL-SPAIN
WED.27/06/2012 8-8M

LOFT STORY 2
THU.11/04 /2002 8-2M

SOURCE: MMW MEDIAMETRIE
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TELEVISION — DTT AUDIENCE RATINGS

W9 AND 6TER AMONG THE LEADING DTT CHANNELS ON THE = 2016
COMMERCIAL TARGET
3.43'4 3.0
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TELEVISION — CAB SAT AUDIENCE RATINGS

IN 2016, PARIS PREMIERE AND TEVA RANK AMONG THE BEST PAY CHANNELS

PREMIERE

BEST-KNOWN PAY CHANNEL AMONG THE GENERAL
PUBLIC*
BEST YEAR EVER AMONG THE GENERAL PUBLIC

2016 NATIONWIDE AUDIENCE
SHARE (INC. SUMMER)

4+ UPPER SOCIO-PROFESSIONALS

0.42% 0.45%

CHANNEL RECEIVED BY 32% OF FRENCH PEOPLE**

SOURCE: MMW — PUBLISHER BASE 11 HOURS + MEDIAMAT  THEMATIK JANUARY -JUNE 2016 + SUMMER 2016 + SEPTEMBER-DECEMBER 2016
*CSA STUDY - APRIL 2016
* *NOTE THAT THESE RECEPTION FIGURES ARE MEASURED OVER JANUARY-OCTOBER 2016, EXCLUDING NEW OCTOBER-DECEMBER 2016 INITIALISATION

teva

TOP RANKED CHANNEL AMONG WRP-50
BEST YEAR FOR 4+ / WRP-50 SINCE 2012

2016 NATIONWIDE AUDIENCE
SHARE (INC. SUMMER)

4+ . WRP-50

0.36% 0.79%

CHANNEL RECEIVED BY 42% OF FRENCH PEOPLE**

PREMICRE feva
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ESTIMATE OF THE 2016 MULTIMEDIA ADVERTISING MARKET BY MEDIA < BILLIONS

% CHANGE = INITIAL IREP ESTIMATES
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=1%
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M6 GROUP NET ADVERTISING

REVENUES
(€ MILLIONS)

B ficls
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M6 GROUP NET ADVERTISING

REVENUES
(€ MILLIONS)
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CHANGE IN NET TV ADVERTISING MARKET SHARE
OF M6 GROUP'S FREE-TO-AIR CHANNELS SINCE 2009 - %

/ / / L] / L] / |




TV EBITA 2016 VS. 2015 (€ MILLIONS)
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PRODUCTION & AUDIOVISUAL RIGHTS

BOX OFFICE SUCCESS OF
MOVIES DISTRIBUTED BY
SND

REVENUE (€ M)

97.6

. 2015

2016

...........................................................

EBITA (€ MILLIONS)

+19.3%

n 8.4

MARGIN

8.6%

CINEMA

GROWTH IN BOTH

upP

N

GROUPE M6

15 MOVIES
RELEASED VS.
13 IN2015

10§M

ADMISSIONS

o“‘
)

T FiLMs

8 FILMS CO-
PRODUCED

9.?M

ADMISSIONS

REVENUE AND EBITA DUE TO A MORE FAVOURABLE CINEMA RELEASE LINE-

LE 8°F1LM DE QUENTIN TARANTINO

18‘M

ADMISSIONS
= R
DIVERGENTE 3:
s AU-DELA DU MUR
THE HATEFUL8 SORTIE LE 9 MARS 2016
JANVIER 2016 h . eNTE) [ VERGENTELEFIA

OMAR SY. 3 "JAMES THIERREE JEAN DUJARDIN  CLOVIS EUHNII:[KC éHUI‘Il] SALOMONE  ALBAN LENOIR

g~ W

2 1 M y
ADMISSIONS |

nusmsmnmfsz )

DAVE  DANEL _ LZZY  MCHA _MORGAN
EBENBERGRKFFALDHAMWRADGJH:E CAPLAN CAINEFREEMAN

127 JOLLET -

PRENEZ
VOTRE'ENVOLS:
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DIVERSIFICATION
Mé6 MOBILE: GRADUAL

TERMINATION OF
MARKETING

GRADUAL TRANSFER OF Mé6
MOBILE CUSTOMERS TO
ORANGE SERVICES

¥lobile

€69.8 MILLION CONTRIBUTION TO EBITA
YEAR-ON-YEAR INCREASE OF

€45.2M

MAINLY DUE TO COMPENSATION PAID
AS A RESULT OF TERMINATION OF

MARKETING




DIVERSIFICATION
Mé6 WEB EXCL. M6 MOBILE: GROWTH IN ONLINE VIDEO ADVERTISING REVENUES

CATCH UP THE GROUP CONTINUES TO DEVELOP ITS DIGITAL PLATFORM

REVENUE* (eM) 6 pl ay 1M§mﬁ 1 o 5 BI L .

EBITA* (¢ M) VIDEOS VIEWED IN 2016

REGISTERED USERS (UP 54% YEAR ON YEAR)
2015 2016 2015 2016
DUE TO THE INTEGRATION 2 94 M
PORTALS OF
»
""""""" ~ OXYGEM VIDEOS VIEWED IN 2016

(3x vs. 2015)

41

REVENUE* (¢ M)

394M
2015 2016 MCN e
2015 2016 VIDEOS VIEWED IN 2016
(2x vs. 2015) "

*Mé WEB EXC. M6 MOBILE [ wes =
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DIVERSIFICATION
VENTADIS: BUSINESS

VOLUME MAINTAINED IN A
CHALLENGING MARKET

. 2015

REVENUE (e M)

EBITA (€ M)

=15.8%

BESTO)

<

monAlbhiimPhoto fr

NEW BESTSELLERS

;m% The Brush That Straightens Hairl

GLAMBRUSH STARSHOWER POCKET HOSE

EXTENSION OF THE RANGE
DEVELOPMENT OF NEW PHOTO PRODUCT SEGMENTS AND
PRODUCTION CAPACITY DOUBLED

RANGE UNDERGOING RENEWAL

{ \ \

N
» \
&)
i

ARTISHOT TARTE EXPRESS
.entadis
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DIVERSIFICATION
F.C.G.B: REDUCTION IN
LOSSES

. 2015

REVENUE (€ M)

EBITA (€ MILLIONS)

SPORTS RESULTS ONCE AGAIN
FALLING SHORT, MARKED BY FAILURE
TO QUALIFY FOR A EUROPEAN
COMPETITION

e

LIGUE 1
_%
2014/2015 6™ FAILED TO QUALIFY
2015/2016 11™ GROUP STAGE
7™H FAILED TO

2016/2017
(AT 21/02/2017) QUALIFY
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FINANCIAL
STATEMENTS

CONDENSED
CONSOLIDATED
STATEMENT OF
COMPREHENSIVE
INCOME

2016 / 2015 CHANGE

Mé GROUP 31 DECEMBER 2015 31 DECEMBER 2016 (€ MILLIONS)
REVENUE 1,249.8 1,278.7 28.9
OTHER OPERATING REVENUES 1.3 771 65.8
TOTAL OPERATING REVENUES 1,261.1 1,355.8 94.7
MATERIALS AND OTHER OPERATING EXPENSES (630.2) (647.8) (17.6)
cP:cE)TusT(;TjBTJETI;oCNOSTS (INCLUDING PROFIT SHARING PLAN (250.4) (2617) (13)
TAXES AND DUTIES (57.5) (60.2) (2.7)
NET DEPRECIATION/AMORTISATION/PROVISION CHARGES (122.7) (140.6) (17.9)
PROFIT FROM RECURRING OPERATIONS

(EBITA) 200.2 245.5 45.3
CAPITAL GAINS ON DISPOSALS OF NON-CURRENT ASSETS - =
OPERATING INCOME AND EXPENSES RELATED TO (11) (12) (02)
BUSINESS COMBINATIONS

OPERATING PROFIT [EBIT] 199.1 244.3 45.1
NET FINANCIAL INCOME 2.0 0.8 (1.3)
SHARE OF PROFIT OF JOINT VENTURES AND ASSOCIATES 0.9 1.7 0.8
PROFIT BEFORE TAX 202.0 246.7 44.7
INCOME TAX (87.1) (94.0) (X))
NET PROFIT FROM CONTINUING OPERATIONS 114.9 152.8 37.8
NET PROFIT/(LOSS) FROM OPERATIONS HELD FOR SALE / . . .
SOLD

NET PROFIT FOR THE YEAR 114.9 152.8 37.8
ATTRIBUTABLE TO THE GROUP 115.0 152.7 37.7
ATTRIBUTABLE TO NON-CONTROLLING INTERESTS (X)) 0.0 0.1

“k

|
JIGROUPE



FINANCIAL
STATEMENTS

CONDENSED
BALANCE SHEET

(*) THE DIFFERENCE WITH THE FINANCIAL STATEMENTS PUBLISHED FOR THE YEAR ENDED 31 DECEMBER 2015 CORRESPONDS TO
THE RECLASSIFICATION, FROM OTHER OPERATING LIABILITIES TO NET TRADE RECEIVABLES, OF MISCELLANEOUS CREDIT NOTES

= 46  PENDING OF €17.2 MILLION.

2016 / 2015 CHANGE

M6 GROUP 31 DECEMBER 2015 () 31 DECEMBER 2016 (€ MILLIONS)
GOODWILL 89.7 101.5 11.8
NON-CURRENT ASSETS 287.2 304.7 174
CURRENT ASSETS 637.3 680.6 43.3
CASH AND CASH EQUIVALENTS 175.8 1744 (14)
TOTAL ASSETS 1,190.2 1,261.3 71.0
GROUP EQUITY 583.9 616.3 32.3
NON-CONTROLLING INTERESTS (0.3) (0) 0.2
NON-CURRENT LIABILITIES 399 524 12.5
CURRENT LIABILITIES 566.6 592.7 26.1
TOTAL EQUITY AND

1,190.2 1,261.3 71.0
LIABILITIES

|
JIGROUPE



FINANCIAL
STATEMENTS

CASH FLOW
STATEMENT

47

Mé GROUP 31 DECEMBER 2015 31 DECEMBER 2016 CHANGE (€ M)
SELF-FINANCING CAPACITY FROM OPERATIONS 318.2 373.2 55.1
OPERATING WCR MOVEMENTS (65.2) (21.0) 442
ADVANCES ON LEASES (20.0) - 20.0
INCOME TAX (76.2) (83.7) (7.6)
CASH FLOW FROM OPERATING ACTIVITIES 156.8 268.5 111.7
CASH FLOW FROM INVESTMENT ACTIVITIES (129.2) (145.8) 3.3
RECURRING ITEMS (117.8) (130.4) (12.6)
NON-RECURRING ITEMS (31.3) (15.4) 15.9
CASH FLOW FROM FINANCING ACTIVITIES (92.9) (124.1) (31.2)
RECURRING ITEMS (109.9) (109.2) 0.7
NON-RECURRING ITEMS 17.0 (14.9) (31.9)
TRANSLATION EFFECT ON CASH AND CASH EQUIVALENTS 0.2 0.1 (0.1)
NET CHANGE IN CASH AND CASH EQUIVALENTS (85.1) (1.4)
CASH AND CASH EQUIVALENTS - OPENING BALANCE 260.9 175.8 (85.1)
CASH AND CASH EQUIVALENTS - CLOSING BALANCE 175.8 174.4 (1.4)
NET CASH AND CASH EQUIVALENTS - CLOSING BALANCE 1765 176.4 (0.1)

|
JIGROUPE
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FINANCIAL STATEMENTS

DIVIDEND MAINTAINED AT €0.85 PER SHARE

€25

€2.0 13.1%

€1.50
€15

5.5%

47%" [

€1.0

FEFFFFFFFFFFFFFFFFEFFFFPFFFFEEErrrrry
AL ARAAAAAARAARLARARRARARRRRREE

€0.5

€0.0
2009 2010

yield (calculated based on
the year-end closing price)

* PAY-OUT RATIO EXCLUDING EXCEPTIONAL DIVIDEND - ** 79% EXCL. SUMMIT

8.7%

2011

15.7%

7.2% *

FEFFFFFFFFFFFFFFFFFFFry
ALAAAAAAARARARALEREREE

2012

pay-out ratio (as %of net profit
fromcontinuing activit ies
attributableto the group)

5.1%

PAVIK]

5.5%

2014

exceptional dividend
per share paid for the
year

5.4%

2015

4.8%

2016

ordinary dividend per
share paid for the
year

17%

5%

13%

1%

9%

™0

5%

3%

1%

- 1%
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OUTLOOK
2017 CHALLENGES

CONTENT BROADCASTING
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OUTLOOK
2017 CHALLENGES

CONTENT ACOQUISITION & PRODUCTION DIGITAL ACTIVITIES
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OUTLOOK
2017 CHALLENGES

RADIO

PROPOSED ACQUISITION

RTL N7 OF RTL GROUP'S

FRENCH RADIO DIVISION
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(€ MILLIONS)

TV

ADVERTISING REVENUE - FREE-TO-AIR CHANNELS
REVENUE - OTHER OPERATIONS

EBITA

PRODUCTION AND AUDIOVISUAL RIGHTS
REVENUE

EBITA

DIVERSIFICATION

REVENUE

EBITA

OTHER REVENUES

ELIMINATIONS AND UNALLOCATED ITEMS
REVENUE FROM CONTINUING OPERATIONS

PROFIT FROM RECURRING OPERATIONS (EBITA) OF CONTINUING
OPERATIONS

OPERATING INCOME AND EXPENSES RELATED TO BUSINESS
COMBINATIONS

OPERATING PROFIT (EBIT) FROM CONTINUING OPERATIONS
NET FINANCIAL INCOME

GROUP SHARE OF PROFIT FROM ASSOCIATES

PROFIT BEFORE TAX (EBT) FROM CONTINUING OPERATIONS
INCOME TAX ON CONTINUING OPERATIONS

NET PROFIT FROM CONTINUING OPERATIONS

NET PROFIT FROM DISCONTINUED OPERATIONS

NET PROFIT

RESTATEMENT OF SHARE OF MINORITY INTERESTS

NET PROFIT FOR THE YEAR (GROUP SHARE)

31/12/2016

813.2
42.7

159.3

97.6

8.4

325.0
89.3

0.3

(11.5)
1,278.7

245.5

(1.2)

244.3
0.8
1.7

246.7

(94.0)

152.8

152.8

(0.0)
152.7

31/12/2015

780.5
41.6

155.7

93.6

7.0

333.7
42.8

0.4
(5.3)
1,249.8

200.2

(1.1

199.1
2.0
0.9

202.0

(87.1)

114.9

114.9
0.1

115.0

2016 / 2015 CHANGE

(€ MILLIONS)

32.7
1.1

3.6

3.9

(8.8)

46.5
(0.0)
(6.2)
28.9

45.3

(0.2)

45.1
(1.3)

0.8
44.7

(6.8)
37.8

37.8

(0.1)
37.7

4.2%
2.6%

2.3%

4.2%

19.5%

-2.6%
108.7%
=-6.2%
117.0%

2.3%

22.6%

14.3%

22.7%
-62.4%
96.6%
22.1%
7.8%
32.9%

32.9%

(1.2)
32.8%



(€ MILLIONS)

TOTAL TV
DIVISION

(€ MILLIONS)

TOTAL
PRODUCTION &
AUDIOVISUAL
RIGHTS

(€ MILLIONS)

INTERACTIONS

VENTADIS
DIVISION

Mé6 WEB
F.C.G.B.

INTRA-SEGMENT
ELIMINATIONS

TOTAL
DIVERSIFICATION

31/12/2016

BUSINESS
EXTERNAL
SEGMENT TOTAL REVENUES
REVENUES
872.5 855.8
31/12/2016
BUSINESS
EXTERNAL
SEGMENT TOTAL REVENUES
REVENUES
111.8 97.6
31/12/2016
BUSINESS
SEGMENT EXTERNAL
TOTAL REVENUES
REVENUES
13.3 1.5
165.1 158.7
99.0 969
58.1 579
(8.8)
326.7 325.0

31/12/2015 2016/2015 CHANGE
PROFIT FROM PROFIT FROM PROFIT FROM
RECURRING et EXTERNAL RECURRING Byslaies EXTERNAL RECURRING
SEGMENT TOTAL SEGMENT TOTAL
OPERATIONS eyt REVENUES OPERATIONS ety REVENUES OPERATIONS
(EBITA) (EBITA) (EBITA)
159.3 842.4 8221 155.7 30.1 33.8 3.6
31/12/2015 2016/2015 CHANGE
PROFIT FROM PROFIT FROM PROFIT FROM
RECURRING Rectaes S EXTERNAL RECURRING M EXTERNAL RECURRING
SEGMENT TOTAL SEGMENT TOTAL
OPERATIONS i S REVENUES OPERATIONS e REVENUES OPERATIONS
(EBITA) (EBITA) (EBITA)
8.4 1049 93.6 7.0 7.0 41 1.5
31/12/2015 2016/2015 CHANGE
PROFIT FROM PROFIT FROM PROFIT FROM
RECURRING i EXTERNAL RECURRING S ihaiend EXTERNAL RECURRING
SEGMENT TOTAL SEGMENT TOTAL
OPERATIONS e REVENUES OPERATIONS o S REVENUES OPERATIONS
(EBITA) (EBITA) (EBITA)
4.7 9.4 7.3 3.7 4.0 4.2 1.0
14.3 163.3 157.7 169 1.8 1.0 (2.7)
79.3 1069 104.3 32.8 (79) (7.4) 46.5
(89) 64.8 64.4 (10.6) (6.7) (6.6) 1.7
- (8.3) -

89.3 336.2 333.7 42.8

(0.5)

(9.4) (8.8)

46.5

| __LGROUPE |



(€ MILLIONS)

EXTERNAL ADVERTISING REVENUES

INTRA-GROUP ADVERTISING REVENUES

ADVERTISING AGENCY COSTS, OPERATING TAXES AND
BROADCASTING COSTS

FREE-TO-AIRNET REVENUE
PROGRAMMING COSTS
GROSS MARGIN ON PROGRAMMING

%

31/12/2016

792.9

4.7

(178.3)

619.3
(a51.9)
167.5

27.0%

31/12/2015

762.0

10.5

(186.0)

586.4
(a18.5)
1679

28.6%

2016/2015 CHANGE

(€ MILLIONS)

31.0

(57)

7.7

329

(33.4)

(0.5)

%

4.1%

-54.8%

=-4.1%

5.6%

8.0%

=0.3%

o
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