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disclaimer 

statements contained in this document, particularly
those concerning forecasts on future m6 group
performance, are forward-looking statements that
are potentially subject to various risks and
uncertainties.

any reference to m6 group past performance should
not be interpreted as an indicator of future
performance.

the content of this document must not be
considered as an offer document or as a solicitation
to buy or sell m6 group shares.

the information, tables and financial statements
included in this document, especially in the
appendices, are currently undergoing audit and are
awaiting amf registration (registration document
including the annual financial report).
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1introduction



introduction 
relevance of group strategic model

DIVERSIFICATION

CONTENT ACQUISITION & PRODUCTION

CONTENT BROADCASTING

DIGITAL ACTIVITIES
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HIGHLIGHTS
2016
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32 1

2016 highlights
1. historic 
audience 
figures

7

22.2%
audience share wrp<50



all-time record audience since the creation 
of the channel with the audience 

for the portugal/france final 
the 5th largest in the history of french tv

2016 highlights
1. historic 
audience 
figures
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3.1 m viewers
most-watched political programme of 

the new season among under 50 year-old 
viewers (excluding debates)

2016 highlights
1. historical 
audience 
figures
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winning return
3.3 m viewers

2016 highlights
1. historical 
audience 
figures
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€50m
Contractual
compensation received

2016 highlights
2. record ebita due 
to non-recurring 
contribution of the 
m6 mobile contract
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2016 highlights
3. two new acquisitions
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DIVERSIFICATION

CONTENT ACQUISITION & PRODUCTION

CONTENT BROADCASTING

DIGITAL ACTIVITIES



€853.3madvertising 
revenue

€245.5mebita

24.3%advertising 
market share 
of free-to-
air channels

2016 HIGHLIGHTS

all-time high

all-time high

all-time high

historical results
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KEY
2016

FIGURES



key figures
strong increase in results

key figures (€ millions)

2015

2016

net profit

16.0% 19.2%

margin from 
recurring 
operations

consolidated ebitaconsolidated 
revenue operating expenses

1,060.9

1,249.8

200.2

114.9

1,110.3

1,278.7

245.5

152.8

+2.3%

+4.7%

+22.6%

+32.9%

ebita exc. impact 
of m6 mobile exit

200.2 203.5

+1.6%

9.2% 11.9%

net margin

15

other operating 
revenues

11.3
77.1



key figures
momentum of tv and impact of m6 mobile

television production & 
audiovisual rights totaldiversification other

+€33.8m

+€3.9m -€8.8m

+€28.9m

+€3.6m +€1.4m

+€46.5m

-€6.2m

+€45.3m

2016 vs. 2015 
revenue 
growth

2016 vs 2015
ebita growth
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2TELEVISION
AUDIENCE RATINGS



television - audience ratings
m6 group gained ground in 2016

audience ratings of free-to-air channels

source: mmw médiamétrie

2015

2016

other free-to-air
channels

13.6 14.1

27.8
27.4

29.2

28.6

5.6 5.5
11.3 13.0

+0.5pp

-0.4pp -0.6pp

-0.1pp
+1.7pp

4+ audience 
share (%)

other free-to-air
channels

32.0 32.1

18.3 17.3

6.1 6.1
10.2 11.4

+0.9pp

+0.1pp

-1.0pp

=
+1.2pp22.221.3

Wrp-50 
audience share 

(%)
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television - audience ratings
2016 : m6 narrowed the gap with f2 and tf1

source: médiamétrie médiamat 

full-year audience shares (4+) of traditional channels (in %) 

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

31.6
30.7

27.2
26.1

24.5
23.7 22.7 22.8 22.9

21.4
20.4

13.4
14.314.114.0

14.914.916.1
16.7

17.518.1
19.2

14.7
14.1

13.3
11.8

10.7

9.7 9.7 9.5 9.4 9.2 9.1

3.0 3.1 3.2 3.3 3.33.5 3.2 3.4 3.4

1.7
2.3

2.2

2.62.6
2.02.0

2.82.9
1.81.5

3.13.13.13.3

3.43.4

1.7 1.7 1.6

12.5 11.5 11.0 10.8 10.4

10.8 11.2 10.6 10.1 9.9 10.2
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television - audience ratings
2016: on the commercial target, 
m6 has never been so close to tf1 

source: médiamétrie médiamat 

change in m6 / tf1 channel audience share ratio among 
wrp-50

1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

22%
25% 27%

34%
36% 38%

40%
46% 47% 48%

51% 50%
54% 54% 54% 52% 53%

55%
52%

57% 58% 59%

64%
67%

64% 64%

71%
66%
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1.1 m
20% wrp-50

1.2 m
19% wrp-50

1.8 m
21% wrp-50
m6 leader among

< 50 and wrp–50 viewers

television - audience ratings
m6 : progress
in access prime time

source: mmw médiamétrie

4+ and wrp–50 
access prime time 
audience shares
(5.30pm – 7.30 pm)

9.2
10.7

15.7

19.0

+1.5pp

+3.3pp

2015 2016 (exc. euro)

4+ wrp-50
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television - audience ratings
m6: numerous prime 
time successes

source: mmw médiamétrie

m6 gained ground 
year on year at prime 

time 
(9pm – 10.30pm time 

slot)
+2.6pp

20.2
17.6

+0.2pp

12.7
11.8

3.23.0

+0.9pp

2015 2016

aud (m°) wrp-504+

22

4.9 m
36% wrp-50

best series launch
on m6 for 10 years

powerful 
new US 
series

3.9 m
22% wrp-50

successful 
new 
programmes

4.8 m
32% wrp-50

success
of strong 
brands



television - audience ratings
with the euro, m6 achieved its three largest 
audiences 
in its history

source: mmw médiamétrie

top 10 m6 audiences since
its creation (millions of viewers)

portugal-france-final
sun.10/07/2016

france-iceland
sun.03/07/2016

switzerland-france
sun.19/06/2016

france-italy
tue.17/06/2008

sweden-france
tue.19/06/2012

ukraine-france
fri.15/06/2012

portugal-wales
wed.06/07/2016

romania-france
mon.09/06/2008

portugal-spain
wed.27/06/2012

loft story 2
thu.11/04/2002

20.8m
17.2m

13.5m
13.2m

12.2m
10.5m

10.0m
9.6m

8.8m
8.2m
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TELEVISION

AUDIENCE RATINGS
DTT



television – dtt audience ratings

source: mmw médiamétrie

2015

2016

4+ audience share 
(%)

Wrp-50 audience 
share (%)

3.4 3.1

2.6
2.2

2.0
1.7

1.3
1.2

1.8
1.6

1.1 1.2
0.7 0.6 0.6 0.61.0

0.1

3.4 3.0
2.5

2.3 1.9 1.9 1.8 1.8 1.7 1.6
1.4 1.2 1.1 0.9 0.9 0.8 0.8

0.3

0,8

1.0

0.00.3
0.70.6

0.90.8

1.3
1.5

1.2

2.02.0
1.8

2.1

2.5

3.2
3.6

3.8
4.1

0.10.4
0.61.01.0

1.51.51.6
1.92.0

2.32.42.5

3.53.83.84.0

25

w9 and 6ter among the leading dtt channels on the 
commercial target



television – dtt audience ratings
success of w9 in access and prime time

solid ratings 
for w9 in 
access

4% 4+ / 7% 
wrp<50

26

very strong 
performance 
in sports 
programmes

13% 4+ / 
28% 

men<50

best range of 
magazines on 
dtt and 
success of 
new 
documentaries

0.7 m

powerful 
cinema 
offering

9% wrp<50



television – dtt audience ratings
PUISSANCE TNT IS THE 
LEADING DTT SERVICE

the leading DTT 
advertising service

+0.3pp 

6.2%

4.0%

2016 audiences (wrp-50)

27

3.8%

-0.1pp 
+0.2pp 



the norbert 
commis d’office 
production 
continues to gain 
ground

television – dtt audience ratings
2016: 6ter had a 
remarkable year 
(up 0.3pp 4+)

28

excellent 
performance for 
original series“once 
upon a time” 

presence of cinema 
(success of US 
blockbusters) and 
made-for-tv films

progress at access 
with series and 
reality tv

a powerful succession 
of programmes 
throughout the day, 
all year long



TELEVISION
AUDIENCE RATINGS

CAB SAT



television – cab sat audience ratings
in 2016, paris première and téva rank among the best pay channels

best-known pay channel among the general 
public*

best year ever among the general public

2016 nationwide audience
share (inc. summer)

0.42%
4+

0.45%
Upper socio-professionals

channel received by 32% of french people**

Top ranked channel among wrp-50
best year for 4+ / wrp-50 since 2012

2016 nationwide audience
share (inc. summer)

0.36%
4+

0.79%
wrp-50

channel received by 42% of french people**

source: mmw – publisher base 11 hours + médiamat’ thématik january-june 2016 + summer 2016 + september-december 2016
* csa study - April 2016
* *note that these reception figures are measured over january-october 2016, excluding new october-december 2016 initialisation30
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television - advertising market
television retained its rank
in a multimedia advertising market up 1% in 2016

+3%
-7%

-1%

+4%
+0.7%

+1%

10.6

3.3
2.32.3

1.2 0.7
total multimedia

(excl. cinema)
television Search 

engines and 
other digital 

services

radiopress outdoor

estimate of the 2016 multimedia advertising market by media € billions
% change - initial irep estimates

32

+14.5%

1.2

Internet
display



free-to-air 
channels

762.0
792.9

2015 2016

other 
activities

52.0
60.4

2015 2016

+4.1%

+16.3%

internet

television - advertising market
m6 group advertising revenue 
reached an all-time high

+4.8%

2015 2016

813.9 853.3

m6 group net advertising 
revenues
(€ millions)
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free-to-air 
channels

223.3
235.3

2015 2016

other
activities

17.1
20.0

2015 2016

+5.4%

+17.0%

internet

television - advertising market
m6 group advertising revenue 
generated strong growth in 
Q4 2016

+6.2%

2015 2016

240.4

255.3

m6 group net advertising 
revenues
(€ millions)
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television - advertising market
m6 group free-to-air channels saw their advertising 
market share increase by 0.8 pp in 2016, reaching an all-
time high

22.0%

+2.3pp

22.3% 22.4% 22.7%
23.7% 23.3% 23.5%

24.3%

2009/2015

2016

change in net TV advertising market share
of m6 group's free-to-air channels since 2009 - %
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television - advertising market
a high-performance tv division 

155.7

2015 free-to-air tv 
advertising 

revenue
(impact on ebita) 

programming 
costs of free-

to-air 
channels

2016broadcasting 
costs

other costs 
(mainly employee 

savings)

+26.4 -33.4
+13.0 -2.4 159.3

tv ebita 2016 vs. 2015 (€ millions)
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3PRODUCTION
AND AUDIOVISUAL

RIGHTS



1.8 m
admissions

2.1 m
admissions

2.1 m
admissions

1.9 m
admissions 1.9 m

admissions

1.6 m
admissions

8.6%margin

15 movies 
released vs. 

13 in 2015

10.5 m 
admissions

8 films co-
produced

9.7 m 
admissions

38

production & audiovisual rights
box office success of 
movies distributed by 
snd

2015

2016

revenue (€ m)

+4.2%

97.6
93.6

7.0 8.4

+19.3%

ebita (€ millions)

cinema
growth in both revenue and ebita due to a more favourable cinema release line-
up



4DIVERSIFICATION



€45.2m
€69.8 million contribution to ebita 

year-on-year increase of 

mainly due to compensation paid 
as a result of termination of 

marketing

diversification
m6 mobile: gradual 
termination of 
marketing

gradual transfer of m6 
mobile customers to 

orange services 

40



ebita* (€ m)
2015 2016

-3.9
-1.8

394m
videos viewed in 2016 

(2x vs. 2015)

revenue* (€ m)

2015 2016

4.14.6 mcn

revenue* (€ m)

2015 2016

69.362.4

catch up

15m
more than

registered users

1.5 bil.
videos viewed in 2016 
(up 54% year on year)

294m
videos viewed in 2016 

(3x vs. 2015)

due to the integration 
of      

ebita* (€ m)

2015 2016

13.510.0

portals

the group continues to develop its digital platform

DIVERSIFICATION
m6 web excl. m6 mobile: growth in online video advertising revenues

* M6 Web exc. M6 mobile41



new bestsellers

extension of the range

Development of new photo product segments and 
production capacity doubled

range undergoing renewal

Glambrush Starshower Pocket Hose

Artishot Tarte express K derm

DIVERSIFICATION
Ventadis: business 
volume maintained in a 
challenging market

revenue (€ m)

+0.6%

16.9 14.3

2015

2016

158.7157.7

-15.8%

ebita (€ m)
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sports results once again 
falling short, marked by failure 
to qualify for a european 
competition

2014/2015 6th failed to qualify

2015/2016 11th group stage

2016/2017 7th

(at 21/02/2017) 

failed to 
qualify

DIVERSIFICATION
F.C.G.B: reduction in 
losses

revenue (€ m)

-10.6
-8.9

2015

2016

57.964.4

ebita (€ millions)
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5 FINANCIAL 
STATEMENTS



financial 
statements
condensed 
consolidated 
statement of 
comprehensive 
income

M6 Group 31 December 2015 31 December 2016
2016 / 2015 change

(€millions)

Revenue 1,249.8 1,278.7 28.9 

Other operating revenues 11.3 77.1 65.8 

Total operating revenues 1,261.1 1,355.8 94.7 

Materials and other operating expenses (630.2) (647.8) (17.6)

Personnel costs (including profit sharing plan 
contributions)

(250.4) (261.7) (11.3)

Taxes and duties (57.5) (60.2) (2.7)

Net depreciation/amortisation/provision charges (122.7) (140.6) (17.9)

Profit from Recurring Operations 
(EBITA)

200.2 245.5 45.3 

Capital gains on disposals of non-current assets - -

Operating income and expenses related to 
business combinations

(1.1) (1.2) (0.2)

Operating Profit [EBIT] 199.1 244.3 45.1 

Net financial income 2.0 0.8 (1.3)

Share of profit of joint ventures and associates 0.9 1.7 0.8 

Profit before tax 202.0 246.7 44.7 

Income tax (87.1) (94.0) (6.8)

Net profit from continuing operations 114.9 152.8 37.8 

Net profit/(loss) from operations held for sale / 
sold

- - -

Net profit for the year 114.9 152.8 37.8 

Attributable to the Group 115.0 152.7 37.7 

Attributable to non-controlling interests (0.1) 0.0 0.1 
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condensed 
balance sheet

financial 
statements

(*) The difference with the financial statements published for the year ended 31 December 2015 corresponds to 
the reclassification, from other operating liabilities to net trade receivables, of miscellaneous credit notes 
pending of €17.2 million.

M6 Group 31 December 2015 (*) 31 December 2016
2016 / 2015 change

(€ millions)

Goodwill 89.7 101.5 11.8 

Non-current assets 287.2 304.7 17.4 

Current assets 637.3 680.6 43.3 

Cash and cash equivalents 175.8 174.4 (1.4)

TOTAL ASSETS 1,190.2 1,261.3 71.0 

Group equity 583.9 616.3 32.3 

Non-controlling interests (0.3) (0.1) 0.2 

Non-current liabilities 39.9 52.4 12.5 

Current liabilities 566.6 592.7 26.1 

TOTAL EQUITY AND 
LIABILITIES

1,190.2 1,261.3 71.0 
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financial 
statements
cash flow 
statement

M6 Group 31 December 2015 31 December 2016 Change (€m)

Self-financing capacity from operations 318.2 373.2 55.1 

Operating WCR movements (65.2) (21.0) 44.2 

Advances on leases (20.0) - 20.0 

Income tax (76.2) (83.7) (7.6)

Cash flow from operating activities 156.8 268.5 111.7 

Cash flow from investment activities (149.2) (145.8) 3.3 

Recurring items (117.8) (130.4) (12.6)

Non-recurring items (31.3) (15.4) 15.9 

Cash flow from financing activities (92.9) (124.1) (31.2)

Recurring items (109.9) (109.2) 0.7 

Non-recurring items 17.0 (14.9) (31.9)

Translation effect on cash and cash equivalents 0.2 0.1 (0.1)

Net change in cash and cash equivalents (85.1) (1.4)

Cash and cash equivalents - opening balance 260.9 175.8 (85.1)

Cash and cash equivalents - closing balance 175.8 174.4 (1.4)

Net cash and cash equivalents - closing balance 176.5 176.4 (0.1)
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financial statements 
dividend maintained at €0.85 per share 

* Pay-out ratio excluding exceptional dividend - ** 79% excl. Summit 

pa y- o ut  r a t io  (a s  % o f  n et  pr o f it  
f r o m c o n t in u in g  a c t ivit ies  
a t t r ibu t a bl e t o  t h e g r o up) 

exc ept io n a l  d ivid en d  
per  sh a r e pa id  f o r  t h e 
yea r  

o r d in a r y d ivid en d  per  
sh a r e pa id  f o r  t h e 
yea r  

yiel d  (c a l c u l a t ed  ba sed  o n  
t h e yea r - en d  c l o s in g  pr ic e) 

1 

96% 79% 82% €1.00 €0.85 €0.85 €0.85 €0.85 €0.85 84% 76%** 96% 87% 93% €1.00 €0.85   €1.00 €1.00   €0.85   €0.85   €0.85   €0.85     7 9 % 8 2 % 8 4 % 7 6 % 8 7 % 9 3 % 
7 0 % 

1 3 . 1 % 

8 . 7 % 

1 5 . 7 % 

5 . 4 % 
4 . 7 % 

5 . 5 % 
7 . 2 % 

5 . 1 % 5 . 5 % 4 . 8 % 

- 1 % 

1 % 

3 % 

5 % 

7 % 

9 % 

1 1 % 

1 3 % 

1 5 % 

1 7 % 

€0.0 

€0.5   

€1.0   

€1.5   

€2.0 

€2.5 

20 0 9 20 1 0 20 1 1 20 1 

€0.85 

2 20 1 3 20 1 4 20 1 5 20 1 6 

€1.50   €1.00   

* * 

* 

* 
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outlook
2017 challenges

50

CONTENT BROADCASTING

consolidate 
audience 
ratings 



outlook
2017 challenges

51

CONTENT ACQUISITION & PRODUCTION DIGITAL ACTIVITIES

continue 
to invest in content



52

outlook
2017 challenges

Invest
in digital



DIVERSIFICATION

RADIO

CONTENT ACQUISITION & PRODUCTION

CONTENT BROADCASTING

DIGITAL ACTIVITIES

outlook
2017 challenges

Proposed acquisition 
of rtl group’s

french radio division

53
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€2.3 
billion

CUMULATIVE 
NET PROFIT

cumulative dividend

outlook
1987-2017: strong shareholder return

€2.6 
billion

Prior year cumulative dividend

Dividend paid during the year
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appendices
analytical 
consolidate
d
income 
statement

(€ millions) 31/12/2016 31/12/2015 2016 / 2015 change

(€ millions) %

TV

Advertising revenue - Free-to-air channels 813.2 780.5 32.7 4.2%

Revenue - Other operations 42.7 41.6 1.1 2.6%

EBITA 159.3 155.7 3.6 2.3%

Production and Audiovisual Rights

Revenue 97.6 93.6 3.9 4.2%

EBITA 8.4 7.0 1.4 19.5%

Diversification

Revenue 325.0 333.7 (8.8) -2.6%

EBITA 89.3 42.8 46.5 108.7%

Other revenues 0.3 0.4 (0.0) -6.2%

Eliminations and unallocated items (11.5) (5.3) (6.2) 117.0%

Revenue from continuing operations 1,278.7 1,249.8 28.9 2.3%

Profit from recurring operations (EBITA) of continuing 
operations 245.5 200.2 45.3 22.6%

Operating income and expenses related to business 
combinations (1.2) (1.1) (0.2) 14.3%

Operating profit (EBIT) from continuing operations 244.3 199.1 45.1 22.7%

Net financial income 0.8 2.0 (1.3) -62.4%

Group share of profit from associates 1.7 0.9 0.8 96.6%

Profit before tax (EBT) from continuing operations 246.7 202.0 44.7 22.1%

Income tax on continuing operations (94.0) (87.1) (6.8) 7.8%

Net profit from continuing operations 152.8 114.9 37.8 32.9%

Net profit from discontinued operations - - - -

Net profit 152.8 114.9 37.8 32.9%

Restatement of share of minority interests (0.0) 0.1 (0.1) (1.2)

Net profit for the year (Group share) 152.7 115.0 37.7 32.8%
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appendices
segment contribution analysis

television

production
and audiovisual 

rights

diversification

31/12/2016 31/12/2015 2016/2015 change

(€ millions)
business 

segment total 
revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

business 
segment total 

revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

business 
segment total 

revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

total tv 
division 872.5 855.8 159.3 842.4 822.1 155.7 30.1 33.8 3.6

31/12/2016 31/12/2015 2016/2015 change

(€ millions)
business 

segment total 
revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

business 
segment total 

revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

business 
segment total 

revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

total 
production & 
audiovisual 

rights
111.8 97.6 8.4 104.9 93.6 7.0 7.0 4.1 1.5

31/12/2016 31/12/2015 2016/2015 change

(€ millions)

business 
segment 

total 
revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

business 
segment total 

revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

business 
segment total 

revenues

external 
revenues

profit from 
recurring 

operations 
(ebita)

interactions 13.3 11.5 4.7 9.4 7.3 3.7 4.0 4.2 1.0
ventadis 
division 165.1 158.7 14.3 163.3 157.7 16.9 1.8 1.0 (2.7)

m6 web 99.0 96.9 79.3 106.9 104.3 32.8 (7.9) (7.4) 46.5

f.c.g.b. 58.1 57.9 (8.9) 64.8 64.4 (10.6) (6.7) (6.6) 1.7
intra-segment 

eliminations (8.8) - (8.3) - (0.5) - -

total 
diversification 326.7 325.0 89.3 336.2 333.7 42.8 (9.4) (8.8) 46.5
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appendices
analytical 
presentation of 
segment 
contributions
free-to-air tv

(€ millions) 31/12/2016 31/12/2015
2016/2015 change

(€ millions) %

external advertising revenues 792.9 762.0 31.0 4.1%

intra-group advertising revenues 4.7 10.5 (5.7) -54.8%

advertising agency costs, operating taxes and 
broadcasting costs (178.3) (186.0) 7.7 -4.1%

free-to-air net revenue 619.3 586.4 32.9 5.6%

programming costs (451.9) (418.5) (33.4) 8.0%

gross margin on programming 167.5 167.9 (0.5) -0.3%

% 27.0% 28.6%
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