PRESENTATION OF




DISCLAIMER

ENT MUST NOT BE
UMENT NOR AS A
ROUP SHARES.

STATEMENTS CONT.
PARTICULARLY THO
FUTURE M6 GROUP
LOOKING STATEME
SUBJECT TO VARIOU

AND FINANCIAL
THIS DOCUMENT,
, ARE CURRENTLY
E AWAITING AMF
OCUMENT INCLUDING

ANY REFERENCE TO
SHOULD NOT BE INT
FUTURE PERFORMAN



M6 GROUP

PRESENTATION
OF 2017
ANNUAL RESULTS

‘ . INTRODUCTION
OPERATIONS
FINANCIAL STATEMENTS

OUTLOOK

mor oW op

APPENDICES




ON
RODUCTI
INT

9,



RECORD WRP<50 AUDIENCE SHARE 272 3o/,

22.2%

21.5% o 0 0 21.3%
20.0%  20:5%  20.4% 21.2%  21.1%  20.8%

19.2%



RECORD WRP<50 AUDIENCE SHARE




CONTENT
PRODUCTION
& ACQUISITION

TELEVISION




2017

= KEY .y GURES

| 2



1. INTRODUCTION - KEY FIGURES KEY FIGURES (€ milions)
INCREASE IN RESULTS @ 2016

m 2017
ALL-TIME
%}i&g HIGH
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+11.1%]
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CONSOLIDATED ADVERTISING OTHER OPERATING OPERATING CONSOLIDATED NET PROFIT
REVENUE REVENUE REVENUES EXPENSES EBITA
MARGIN FROM RECURRING NET MARGIN
OPERATIONS
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1. INTRODUCTION - KEY FIGURES

MOMENTUM OF TV AND INTEGRATION OF RTL RADIO
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2. TELEVISION - AUDIENCE RATINGS
2017: M6 ACHIEVED ITS HIGHEST HISTORICAL RECORD
ON THE COMMERCIAL TARGET
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2. TELEVISION - AUDIENCE RATINGS
2017: THE M6 CHANNEL HAS ACHIEVED PRIME-TIME STABILITY OVER THE LAST
4 YEARS AT A GOOD LEVEL ON THE COMMERCIAL TARGET
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2. TELEVISION - AUDIENCE RATINGS
2017: ON THE COMMERCIAL TARGET,
M6 HAS NEVER BEEN SO CLOSE TO TF1
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HUGE SUCCESS FOR RECORD YEAR FOR UN DINER W9 TOP PRIMETIME DTT CHANNEL
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» RECORD YEAR FOR MAGAZINE SHOWS
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2. TELEVISION — PROGRAMMING COSTS OF FREE-TO-AIR CHANNELS
INCREASE IN PROGRAMMING COSTS AND WRITEDOWN OF INVENTORIES

(€ MILLIONS)

— 31.5 +40.8
.
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2. TELEVISION — CAB SAT AUDIENCE RATINGS
2017: PARIS PREMIERE AND TEVA,
STILL IN THE TOP 3 MOST WATCHED PAY-TV CHANNELS

PREMIERE fevd

N°1: MOST WATCHED PAY TV CHANNEL WITH N°1: FOR WRP<50 IN 2017 AND FOR THE PAST 7 YEARS
11 MILLION VIEWERS EACH MONTH N°3: 3RP MOST WATCHED PAY TV CHANNEL WITH 10
MILLION VIEWERS EACH MONTH
2017 NATIONWIDE AUDIENCE 2017 NATIONWIDE AUDIENCE
SHARE (INCL. SUMMER) SHARE (INCL. SUMMER)
4+ Upper socio-professionals 4+ WRP<50
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3. RADIO e
RTL DIVISION:
PRIVATE

IN FRANC
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CHANGE IN NET TV ADVERTISING MARKET SHARE OF M6 GROUP'S FREE-TO-AIR @ 2009/2016
CHANNELS SINCE 2009 (%) m 2017
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REVENUE (€ M) REMINDER OF THE SEASONALITY OF RADIO REVENUE
33%
54.9
EBITA (€ M)
— 2017 FULL-YEAR EBITA (€ M)
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2. PRODUCTION & AUDIOVISUAL RIGHTS
SUCCESS OF MOVIES
DISTRIBUTED BY SND

REVENUE (€ M)

@ 2016

101.7

EBITA (€ M)

=

33

CINEMA
A LINE-UP THAT REMAINS ATTRACTIVE AND IS GROWING INTERNATIONALLY

SND, 2NP RANKED EXPORTER OF FRENCH FILMS IN 2017

13 MOVIES RELEASED
VS 15 IN 2016 g~ 8 FILMS FINANCED

W %, | O

ADMISSIONS IN FRANCE
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GROUPE M6
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2. DIVERSIFICATION CATCH UP
M6 WEB: DYNAMIC ONLINE  ==========-

VIDEO ADVERTISING THE GROUP IS CONTINUING THE DEVELOPMENT OF ITS DIGITAL PLATFORM
REVENUE AND —_—

INTEGRATION OF IGRAAL

cevenue (e 6olay 1.38n 1hl4

— VIDEOS VIEWED IN 2017 THE LEADING
PLATFORM FOR DAILY
@ 2016 VIEWING TIME

2017

INTEGRATION OF 80 1 M
EBITA (€ M) PORTALS

— b GROUP INNOVATION CAPACITY VIDEOS VIEWED
STRENGTHENED FOR THE IN 2017 (UP 172%

BENEFIT OF E-MERCHANTS YEAR ON YEAR)
IEER =

LJ
—_— 35 *Excluding compensation for the termination of the M6 mobile contract received in 2016 M

109.3




2. DIVERSIFICATION
20M REGISTERED USERS ON 6PLAY OTT

WITH 20M ACCOUNTS CREATED, 6PLAY ENJOYS A GENUINE ADVANTAGE IN THE ADVERTISING MARKET IN TERMS OF DATA

25 000 000

20M

20 000 000

15 000 000

10 000 000

5000 000

— 30 Source: Gigya



37

2. DIVERSIFICATION : @
VENTADIS: DECLINE IN menhlbumhete Tt
BUSINESS VOLUME IN A

CHALLENGING MARKET RESTRUCTURING IN MORE SEASONAL EXPANSION
PROGRESS ACTIVITY IN A HIGHLY OF THE RANGE
— COMPETITIVE —
- DIGITAL MARKET
TRANSFORMATION _ REVENUE GROWTH
REVENUE (€ M) LAUNCHED

l b

[ 2016
2017

145.0 ARTISHOT

EBITA (€ M)

10.7
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2. DIVERSIFICATION
F.C.G.B: REDUCTION IN LOSSES

@ 2016 W 2017

EBITA (€ M)

REVENUE (€ M)

HE 8

NS
ENCOURAGING ON-FIELD ‘)9! “
PERFORMANCES ¥ -
— GUE 1
_®_
AUEAE 11th GROUP STAGE
2016/2017 6th FAILED TO QUALIFY
2017/2018 8th PRELIMINARY ROUND
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3. FINANCIAL STATEMENTS
CONDENSED
CONSOLIDATED
STATEMENT OF
COMPREHENSIVE
INCOME

40

2017/ 2016

M6 GROUP 31 DECEMBER 2016 31 DECEMBER 2017 CHANGE
(€ millions)
REVENUE 1,278.7 1,387.3 108.6
OTHER OPERATING REVENUES 77.1 28.0 (49.1)
TOTAL OPERATING REVENUES 1,355.8 1,415.4 59.5
MATERIALS AND OTHER OPERATING EXPENSES (647.8) (708.5) (60.7)
(P:g}'l\ﬁrORIEIBNLIJE_II:ICOIONSSTS (INCL. PROFIT SHARING PLAN (15.9)
) (261.7) (277.6)
TAXES AND DUTIES (60.2) (46.1) 14.1
AMORTISATION, DEPRECIATION AND IMPAIRMENT 6.2
CHARGES (NET OF REVERSALS) (140.6) (134.4)
PROFIT FROM RECURRING OPERATIONS [EBITA] 245.5 248.7 3.2
BUSINESS COMBINATIONS 1 © (12) 26) (14
OPERATING PROFIT [EBIT] 244.3 246.1 1.8
NET FINANCIAL INCOME 0.8 (2.0) 2.7)
SHARE OF PROFIT OF JOINT VENTURES AND ASSOCIATES 1.7 1.8 0.1
PROFIT BEFORE TAX 246.7 246.0 (0.7)
INCOME TAX (CZX0)) (87.5) 6.4
NET PROFIT FROM CONTINUING OPERATIONS 152.8 158.4 5.7
NET PROFIT FOR THE PERIOD 152.8 158.4 5.7
ATTRIBUTABLE TO THE GROUP 152.7 158.4 5.7
ATTRIBUTABLE TO NON-CONTROLLING INTERESTS 0.0 (0.0) (0.0)

JGROUPE
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3. FINANCIAL STATEMENTS

CONDENSED

BALANCE SHEET

2017 / 2016

M6 GROUP 31 December 2016 31 December 2017 CHANGE
(€ millions)

GOODWILL 101.5 235.6 134.1
NON-CURRENT ASSETS o 0 100.6
CURRENT ASSETS SR0E 00 141.3
CASH & CASH EQUIVALENTS L o (120.2)
TOTAL ASSETS 1,261.3 1,517.1 255.8
GROUP EQUITY 616.3 662.3 46.0
NON-CONTROLLING
INTERESTS (0.1) (0.1) 0.0
NON-CURRENT LIABILITIES 52.4 146.0 93.6
CURRENT LIABILITIES 592.7 708.9 116.2
TOTAL EQUITY

UG ogL 1,261.3 1,517.1 255.8

AND LIABILITIES
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3. FINANCIAL STATEMENTS
CASH FLOW
STATEMENT

2017 / 2016

M6 GROUP 31 DECEMBER 2016 31 DECEMBER 2017 CHANGE
(€ millions)
SELF-FINANCING CAPACITY FROM OPERATIONS 373.2 363.5 9.7)
OPERATING WCR MOVEMENTS 21.0) (31.9) (10.9)
INCOME TAX (83.7) (111.4) 27.7)
CASH FLOW FROM OPERATING ACTIVITIES 268.5 220.2 (48.4)
gé.f.;'v';.'l-.?gg FROM INVESTMENT (145.8) (307.1) (161.3)
RECURRING ITEMS (130.4) (110.2) 20.3
NON-RECURRING ITEMS (15.4) (197.0) (181.6)
CASH FLOW FROM FINANCING ACTIVITIES (124.1) (33.0) 91.0
DIVIDENDS PAID (107.7) (108.6) (0.9)
EQUITY TRANSACTIONS (14.9) 7.7) 7.2
FINANCING OF THE RADIO DIVISION - 83.7 83.7
OTHER (15) (0.9) 1.0
E%?‘?kﬁ;ﬁ?@‘ EFFECT ON CASH AND CASH 01 0.2) ©0.2)
NET CHANGE IN CASH AND CASH EQUIVALENTS (1.4) (120.2)
CASH AND CASH EQUIVALENTS - OPENING BALANCE 175.8 174.4 1.4)
CASH AND CASH EQUIVALENTS - CLOSING BALANCE 174.4 54.3 (120.2)
g/I.E\IA(l:\jACSéH AND CASH EQUIVALENTS - CLOSING 176.4 (28.3) (204.7)

-

JGROUPE



3. FINANCIAL STATEMENTS
PROPOSED DIVIDEND OF €0.95 PER SHARE

0 93% SHRS
87% H = 70% "76% |

96%
79% 82% 84% 76%
yield (calculated based on the pay-out ratio (as % of net profit from exceptional dividend per - ordinary dividend per
year-end closing price) continuing activities attributable to share paid for the year share paid for the year
the group)

L
— 43 * Pay-out ratio excluding exceptional dividend - ** 79% excl. Summit lGRoupE: | m—
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2017 / 2016 CHANGE

(€ millions) 31/12/2017 31/12/2016 -

(€ millions) (%)
TV
ADVERTISING REVENUE - FREE-TO-AIR CHANNELS 829.5 792.9 36.6 4.6%
REVENUE - OTHER OPERATIONS 67.7 62.9 4.8 7.6%
PROFIT FROM RECURRING OPERATIONS (EBITA) 189.2 159.3 30.0 18.8%
RADIO
REVENUE 54.9 = 54.9 0.0%
PROFIT FROM RECURRING OPERATIONS (EBITA) 12.8 o 12.8 -
PRODUCTION AND AUDIOVISUAL RIGHTS
REVENUE 101.7 97.6 4.1 4.2%
PROFIT FROM RECURRING OPERATIONS (EBITA) 8.0 8.4 (0.4) -4.6%
DIVERSIFICATION
REVENUE 333.3 325.0 8.3 2.6%
PROFIT FROM RECURRING OPERATIONS (EBITA) 44.4 89.3 (44.9) -50.3%
OTHER REVENUES 0.3 0.3 (0.0) -8.2%
ELIMINATIONS AND UNALLOCATED ITEMS (5.8) (11.5) 5.7 -49.9%
REVENUE FROM CONTINUING OPERATIONS 1,387.3 1,278.7 108.6 8.5%
T S e DT
88[54%’-}"52\_IFC1501“§OME AND EXPENSES RELATED TO BUSINESS (2.6) (1.2) (1.4) 111.9%
8:5&HCN)SSPROFIT (EBIT) FROM CONTINUING 246.1 244.3 1.8 0.8%
NET FINANCIAL INCOME/(EXPENSE) (2.0) 0.8 2.7) -
GROUP SHARE OF PROFIT FROM ASSOCIATES 1.8 1.7 0.1 8.1%
(I;I;CE)E{I_}IB(EIIGCS)RE TAX (EBT) FROM CONTINUING 246.0 246.7 (0.7) -0.3%
INCOME TAX ON CONTINUING OPERATIONS (87.5) (94.0) 6.4 -6.8%
NET PROFIT FROM CONTINUING OPERATIONS 158.4 152.8 5.7 3.7%
NET PROFIT FROM DISCONTINUED OPERATIONS = = =
NET PROFIT 158.4 152.8 5.7 3.7%
RESTATEMENT OF SHARE OF MINORITY INTERESTS 0.0 (0.0) 0.0 -
NET PROFIT FOR THE YEAR (GROUP SHARE) 158.4 152.7 5.7 3.7%




31/12/2017

31/12/2016

2017 / 2016 change

BUSINESS PROFIT FROM BUSINESS PROFIT FROM BUSINESS PROFIT FROM
(€ millions) SEGMENT EXTERNAL RECURRING SEGMENT EXTERNAL RECURRING SEGMENT EXTERNAL RECURRING
TOTAL REVENUE  OPERATIONS TOTAL REVENUE OPERATIONS TOTAL REVENUE OPERATIONS

REVENUE (EBITA) REVENUE (EBITA) REVENUE (EBITA)

TOTAL TV DIVISION 913.6 897.2 189.2 872.5 855.8 159.3 41.1 41.3 30.0

31/12/2017 31/12/2016 2017 / 2016 CHANGE

BUSINESS PROFIT FROM BUSINESS PROFIT FROM BUSINESS PROFIT FROM
(€ millions) SEGMENT EXTERNAL RECURRING SEGMENT EXTERNAL RECURRING SEGMENT EXTERNAL RECURRING
TOTAL REVENUE  OPERATIONS TOTAL REVENUE OPERATIONS TOTAL REVENUE OPERATIONS

REVENUE (EBITA) REVENUE (EBITA) REVENUE (EBITA)

TOTAL RADIO
DIVISION 55.3 54.9 12.8 - - - 55.3 54.9 12.8

LA



31/12/2017 31/12/2016 2017 / 2016 CHANGE
PROFIT FROM PROFIT FROM PROFIT FROM
(€ milions) ST EXTERNAL RECURRING T EXTERNAL RECURRING T EXTERNAL RECURRING
TOTAL REVENUE ~ REVENUE OP(EERBAI%?NS TOTAL REVENUE ~ REVENUE OP(EE"Q%?NS TOTAL REVENUE ~ REVENUE OP(Eég}%%NS
TOTAL PRODUCTION &
AL PRODUCTIONS 1115 1017 8.0 111.8 97.6 8.4 (5.8) (1.3) (1.6)
31/12/2017 31/12/2016 2017 / 2016 CHANGE
PROFIT FROM PROFIT FROM PROFIT FROM
€rilions) gggﬂ\‘gﬁ? EXTERNAL RECURRING gggmfﬁg EXTERNAL RECURRING gggﬂ\‘gﬁ? EXTERNAL RECURRING
TOTAL REVENUE ~ REVENUE OP(EERQRC)’NS TOTAL REVENUE ~ REVENUE OP(EERBAIESNS TOTAL REVENUE ~ REVENUE OPS?;;;C)’NS
INTERACTIONS 18.4 16.2 5.1 13.3 11.5 4.7 5.1 4.7 0.4
VENTADIS 150.2 145.0 10.7 165.1 158.7 14.3 (14.9) (13.7) (3.6)
M6 WEB 111.6 109.3 33.5 99.0 96.9 79.3 (7.5) (7.6) (48.7)
F.C.G.B. 63.3 62.8 (4.9) 58.1 57.9 (8.9) 5.2 4.9 4.0
INTRA-SEGMENT
ELIMINATIONS (E2) - (E:8) ° (o ° -
INTRA-SEGMENT
REVENUE 2.0 1.8 0.2
JLOTAL 335.3 333.3 44.4 326.7 325.0 89.3 (11.5) (11.7) (47.9)
DIVERSIFICATION : . : : : : 0 c :

LA



FREE-TO-AIR CHANNELS: GROSS MARGIN ON PROGRAMMING

2017 / 2016 CHANGE

(€ millions) 31/12/2017 31/12/2016

(€ millions) (%)
EXTERNAL FREE-TO-AIR TV .
v e 829.5 792.9 36.6 4.6%
INTRA-GROUP FREE-TO-AIR TV s
ADVERTISING REVENUE & ol ) ZHEN
ADVERTISING AGENCY COSTS,
OPERATING TAXES AND (166.2) (178.3) 12.1 -6.8%
BROADCASTING COSTS
FREE-TO-AIR NET REVENUE 667.6 619.3 48.3 7.8%
PROGRAMMING COSTS (461.2) (451.9) (9.3) 2.1%
GROSS MARGIN ON .
R AMI 206.4 167.5 38.9 23.3%
% 30.9% 27.0%
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