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1. KEY FIGURES
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2.TELEVISION - AUDIENCE RATINGS

H1 2018: M6 GROUP POSTS A YEAR-ON-YEAR DECLINE LIKE ALL L1 2018
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2.TELEVISION - AUDIENCE RATINGS

H1 2018: M6 CHANNEL RATINGS DECLINED YEAR-ON-YEAR
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2.TELEVISION - AUDIENCE RATINGS

M6 REMAINS THE TRADITIONAL CHANNEL THAT PROVED THE MOST
RESILIENT TO THE ARRIVAL OF DTT CHANNELS
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2. TELEVISION — 6PLAY AUDIENCE
21.8 MILLION REGISTERED USERS ON 6PLAY IN OTT

WITH ALMOST 22 MILLION ACCOUNTS CREATED, 6PLAY BENEFITS FROM A REAL STRENGTH ON THE ADVERTISING MARKET
IN TERMS OF DATA
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2. TELEVISION — 6PLAY AUDIENCE
HIGH VIEWING FIGURES ON 6PLAY

3 4 o/ 0 of French

viewers watched M6 Group
programmes via catch-up on
TV over H1 2018,
representing

19.7 M

individuals *

* H1 2018 cumulative coverage: 19,7M — source Médiamétrie Médiamat / YTD January — June 2018
French population over 4 years with a television: 58.4 million. Source - Médiamétrie (May 2018) 6 I
19 elay

*4Médjameétrie eStat / YTD January - May 2018 - total number of videos viewed
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2. RADIO

RADIO DIVISION: 10-YEAR RECORD
FOR AN H1 AUDIENCE SHARE

AUDIENCE SHARE, BY RADIO GROUP (%)
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RTL Radio Division
(3 stations)

NRJ Group
(4 stations)

Lagardere
(3 stations)

B January-June 2014 B January-June 2015 EJanuary-June 2016 M January-June 2017 = January-June 2018

Médiameétrie 126,000, Monday-Friday, 5am-12am, 13 + audience share
* recalculated

The Radio Division
recorded strong growth.
With an audience share of
19.8% (up 1 pp year-on-
year), the Group’s radio

stations posted their best
performance in 10 years.

RTL Radio Division
extends its lead on NRJ
Group to 5.7 pp.
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H1 2018 AVERAGE DAILY ADVERTISING TIME
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2. TV & RADIO
KEY FIGURES

TV REVENUE (€ M)

@ H12017

26

H1 2018

TV EBITA (€ M)

482.7

+12.3%

120.1

GROWTH IN ADVERTISING
REVENUE

SIGNIFICANT IMPACT OF NEW
DISTRIBUTION AGREEMENTS

PROGRAMMING COST OF FREE-TO-

AIR CHANNELS WAS €224.5M
(VS €221.1 OVER H1 2017)
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2. PRODUCTION & AUDIOVISUAL RIGHTS
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2. DIVERSIFICATION

STABLE VOLUME OF
BUSINESS — EBITA
IMPACTED BY F.C.G.B'S
LOSSES

REVENUE (€ M)

| H 2017
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3. FINANCIAL STATEMENTS
CONDENSED
CONSOLIDATED
STATEMENT OF
COMPREHENSIVE
INCOME

32

2018 /2017

M6 GROUP 30 JUNE 2018 30 JUNE 2017 CHANGE
(€M)
REVENUE 738.0 662.4 75.6
OTHER OPERATING REVENUES 8.4 4.9 36
TOTAL OPERATING REVENUE 746.5 667.3 79.2
MATERIALS AND OTHER OPERATING EXPENSES (359.3) 336:3) (22.5)
PERSONNEL COSTS (INCL. PROFIT SHARING PLAN (48.8)
CONTRIBUTIONS) (174.6) (125.9) :
TAXES AND DUTIES ) Gao) 4.4
AMORTISATION, DEPRECIATION AND IMPAIRMENT a7
CHARGES (NET OF REVERSALS) (53.9) (52.3) :
PROFIT FROM RECURRING OPERATIONS [EBITA] 129.4 118.7 10.7
OPERATING INCOME AND EXPENSES RELATED TO
BUSINESS COMBINATIONS ) (1.0) )
OPERATING PROFIT [EBIT] 128.0 117.7 10.3
NET FINANCIAL INCOME (1.2) (0.8) )
SHARE OF PROFIT OF JOINT VENTURES AND ASSOCIATES (1.7) 1.0 2.7)
PROFIT BEFORE TAX 125.1 117.8 7.2
INCOME TAX (45.6) (48.7) 3.2
NET PROFIT FROM CONTINUING OPERATIONS 79.5 6.1 10.4
NET PROFIT FOR THE PERIOD 79.5 69.1 10.4
ATTRIBUTABLE TO THE GROUP 79.5 69.1 10.4

ATTRIBUTABLE TO NON-CONTROLLING INTERESTS

JGROUPE
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3. FINANCIAL STATEMENTS

CONDENSED

BALANCE SHEET

2018/ 2017

M6 GROUP 30 JUNE 2018 30 JUNE 2017 CHANGE
(€M)

GOODWILL 215.1 235.6 (20.5)
NON-CURRENT ASSETS e o e 3 1.6
CURRENT ASSETS o8 s 00 6.3
CASH & CASH EQUIVALENTS 20.6 54.3 (33.7)
ASSETS HELD FOR SALE o . 29.1
TOTAL ASSETS 1,500.1 1,517.1 (17.0)
GROUP EQUITY 625.8 662.3 )
NON-CONTROLLING
INTERESTS : (0.1) 0.1
NON-CURRENT LIABILITIES 123.4 146.0 (22.6)
CURRENT LIABILITIES 745.8 708.9 36.9
LIABILITIES ASSOCIATED
WITH ASSETS HELD FOR 5.1 : 5.1
SALE
TOTAL E ITY

RIS e 1,500.1 1,517.1 (17.0)

AND LIABILITIES

1GROUPE
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3. FINANCIAL STATEMENTS
CASH FLOW
STATEMENT

2018 / 2017

M6 GROUP 30 JUNE 2018 30 JUNE 2017 CHANGE
(€M)
SELF-FINANCING CAPACITY FROM OPERATIONS 174.2 175.5 1.2)
OPERATING WCR MOVEMENTS ((ZX)) (84.9) 20.0
INCOME TAX (10.7) (50.6) 39.9
CASH FLOW FROM OPERATING ACTIVITIES 98.7 40.0 58.6
CASH FLOW FROM INVESTMENT
ACTIVITIES (64.2) (44.9) (19.4)
RECURRING ITEMS (60.7) (46.7) (13.9)
NON-RECURRING ITEMS (3.6) 19 (5.4)
CASH FLOW FROM FINANCING ACTIVITIES (67.5) (108.4) 40.9
DIVIDENDS PAID (119.6) (107.1) (12.5)
EQUITY TRANSACTIONS (0.9) 0.8) (0.1)
FINANCING OF THE RADIO DIVISION 61.0 - 61.0
OTHER 7.9) (0.5) .4
CASH FLOW RELATING TO ASSETS HELD FOR SALE (0.6) = (0.6)
TRANSLATION EFFECT ON CASH AND CASH
EQUIVALENTS 0.0 (0.1) 0.1
NET CHANGE IN CASH AND CASH EQUIVALENTS (33.7) (113.3)
CASH AND CASH EQUIVALENTS - OPENING BALANCE 54.3 174.4 (120.2)
CASH AND CASH EQUIVALENTS - CLOSING BALANCE 20.6 61.1 (40.5)
NET CASH AND CASH EQUIVALENTS - CLOSING (115.2) 63.6 (178.8)

BALANCE

-

JGROUPE
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