


DISCLAIMER

Statements contained in this document, particularly
those concerning forecasts on future M6 Group
performance, are forward-looking statements that are
potentially subject to variousrisks and uncertainties

Anyreferenceto M6 Group past performance should not
be interpretedas an indicator of future performance

Thecontent of this document must not be consideredas
an offer document nor as a solicitation to buy or sell M6
Groupshares

Theinformation, tables and financial statementsincluded
in this document, especiallyin the appendices,reflect the
financial information available in the half-year financial
report as certified by the statutory auditors and to be filed
with the AMFE

© Maie Etchegoen /M6
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1. FIFA World Cup 2026 review am
M6 GROUPREACHESA NEW DIMENSIONWITH THESUCCESSFUL i

BROADCAST OF THE FIFA WORLD Cl2B26™
EXCEPTIONAL VISIBILITY FOR THE M6 BRAND AND ITS PROGRAAMBONG THE PUBLIC

M6, the no. 1

E ~ X 13 m 7 m +
national channel | P i
From June 1%o July19 QG 4.8 M 25-49s

on average excl. France-Iraq

60m French people highest viewership ratings of the year
watched the 2026World Cup all-time highest viewership
I - 20.3m/ 86%
25

| I - 16.3m/ 87 %
BER 14.1n/79%

Record viewershi

Source :Médiamétrie/ Médiamatwconsolidated audience figures for Day 28 (Day 7 if Day 28 figures are not available at the time of publication)



1. FIFA World Cup 2026M review

M6 GROUPREACHESA NEW DIMENSIONWITH THESUCCESSFUL
BROADCAST OF THE FIFA WORLD ClB26™

A SPECTACULARDIGITAL PERFORMANCE Olm

-

“a 11m active users

throughout the entire competition

D N O- 1 free app on download platforms

Source : M64nternaldata




1. FIFA World Cup 2026M review

M6 GROUPREACHESA NEW DIMENSIONWITH THESUCCESSFUL
BROADCAST OF THE FIFA WORLD CB26™

A HISTORIC COMMERCIAL PERFORMANCE

1St TV group in terms of advertising
during the event?!?

M6, the leading channel with more than 50% ofadvertising
Impressions among the traditional channels ?2

+300 brands present during the event,
+40 special campaigns and events organized

1 Freeto-air channels, Target audience: 289 years old; 2Sources:MxPlorer- EspacesTV Médiamétrie
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2. H1 2026results // Video 6

M6 GROUPDELIVERS BIGGEST INCREASE IN THE MARKET
BEST EVER HALKYEARFOR THE 2549 AGE BRACKET

25-49 audience share (%)

4+ audience share (%)

- ~
france-iv el & +0.3pp TF1 A % | -0.9pp
265 o [ o500 6 220 »|+1.2pp
6 14.2 7' [+0.8pp france-iv T & +0.7pp
RMc rm [ 7S M | AwciEm i
- e il
i H12025 M H12026

Source: Médiamétrie/MédiamatMédiamat Quotidien DTT channels (MNQ/SE).
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2. H1 2026results // Video

NNLWs O eNols Oxal? OAf ] WNc EWU=M=Z Wi § ACIEND O
LEADER AMONG UNDERS0S, ACHIEVINGRECORD AUDIENCE SHARES

4+ audience share from 11/06 to 19/07(%) 25-49 audience share from 11/06 to 19/07(%)
7~ 7
france«iv 28.8 o -2.7pp 6 33.4 » +13.4pp
23.8
LE GROUPE u '3-7pp % u -6'8pp
20.3
6 7' [+8.1pp france«iv M zapp
RMC | BFM % -1.0pp RMC | BFM %  -20pp
%% -1.3pp ) -1.6pp
i LY: BB 1v0619/07

Source: Médiamétrie/MédiamatMédiamat Quotidien DTT channels (MNQ/SE).



2. H1 2026results // Video

M6 CONTINUES TOAPPEALTO FRENCH VIEWERS

o

25-49 audience share (%)

ENTERTAINMENT
HITS

' 2846/2.0 w 264/2.4n 214/1.9 w

KEY EVENTS FOR THE

CHANNEL et/
49%/7 1 M 46%/6.3 M
— "
SUCCESSFUL 7
EARLY EVENING
GAME SHOWS

Up to 21% X2 year on year



2. H1 2026results // Video

~ W Bler

W9 OVERTAKES TMASNO. 1 DTT CHANNELACROSS ALL TARGET SEGMENT%W

x BRI 1JHOT 13100 ¢ 10q 13 U 01 ¢

8 . 6 % audience share +0.4pp vov

among the commercial target for our freeto-air DTT channels

25-49 audience share (%)

3.0
2.6
2.3 -
20 1.9

I . 1.7 T
— BN

1.4

0.7



2. H1 2026results // Video /

BEST EVER HALFYEARFOR W9 IN THE 2549 AGE BRACKET

TOUT
TOUINQUF

_—

ol

[ 1 ¢ UORHWKE W

~
-

+27% \

4.7

+30%

watched
talk show

each month*

/l SlotX7

By 1.7m

WEWES
on average

H1 2023 H12024 H12025 H1 2026 H1 2023 H12024 H12025 H1 2026
4+ 25-49

Source: Médiamétrie/Médiamat/*Average of 3 parts



2. H1 2026results // Video /

M6 GROUP POSTSTRONG GROWTH IN DIGITAACROSS ALL METRICS N

Record audience Record consumption
T B PTR . Streaming revenue bi Kk U b
Monthly coverage of M6 Group Millions of hours viewed*
streaming contentwmillions of French people* /’
A +35 % . P
7 in 3 years ~
/7
x2 -

in 3 years ,’, - 341

7

7
g 33
// ___—’

__.—" 28 284
21 255

16

H1 2023 H1 2024 H12025 H1 2026 H1 2023 H1 2024 H1 2025 H1 2026

H1 2023 H1 2024 H1 2025 H1 2026

*Source: MédiamétrieuH1 2026 calendar monthauM6 Group on demand (M6, W9, 6ter, Gulli).



26results // Advertising <
A
M6 Group

outperformed the advertlsmg market

in H1 2026

/
p
‘ *1,0% GM6
H1 2026

GROUP*
VIDEO ADVERTISING - - ;
c.30%

REVENUE - .
M6 GROUP VIDEO ADVERTISINGMARKETSHARE

[1P PrlK

RECORDMARKETSHARE*
WITH GROWTHOF




2. H1 2026results // Video // Performances

OUTSTANDING ADVERTISING PERFORMANCE
IN Q2 OFFSETSMARKET DECLINBN Q1

Video division revenue bik (i b Video division EBITAbI K 0 b ’?\?I\égglzggevgglﬁeet gCONV\\,IrI‘IIt%Jg/LI)

527.0

ideo ad revenue up 8.7%
ven by coverage of

345 g crease in other
World Cup -related revenue

j_._ Decline in EBITA equally due to:

H1 2025 H1 2026 H1 2025 H1 2026
Market

s 4 .
MARGIN FROM RECURRING OPERATIONS decline

6.6%




(D7 I 777 /7 /78m

asanEsmim WP " ;1.,:2:/:’71;”"2 e

111
J

140




2. H1 2026results // Audio

FUN RTL

RADIODOMINATES AUDIO LISTENINGN FRANCE
A HUGE, DAILY AND INCREASINGLYDIGITALAUDIENCE

Each month, radio reaches

O5.7% o

of French people

over 13

167 mlnS 27 ) 1% Radio accounts for
53%

average of listening via of the audio
listening time digital channels market in France
(stable) (+2.6pp)

Sources: Médiamétrie, EAR > National, Total Seasof285/s Season 2425, Total Radio, Monday to Friday, 13+, 5di®am, audienceshare, listening time per listener
EAR > Insights, Monday to Sunday 28 days, average week Monday to Sunday, JM26 vs JM25, Total Radam5a By, all locations
Total Audio 2026 vs 2025 / Total Radio JM26 vs JM25, 13+, Monday to Fridag2%aam




2. H1 2026results // Audio

—
FUN RTL

THE LEADINCRADIO DIVISION AMONG COMMERCIAL GROUPS

Leading radio station in
France Leading commercial radio
40% station
1 6 ) 2% monthly audience 11%audience share
(5.6pp ahead of its commercial competitor)

audience share 13+

8.1n

daily listeners

Leader among young adults
2.7% audience share

5

Leading commercial group
13+

Leading commercial group
among upper socic
professionals

No. 2 breakfast show
among 25-49s (6.4%)

-

Source:Médiamétrie EAR > National, Season-2%, M6 Group, RTL, RTL2, Fun Radio, Monday to Friday 25849-yearolds, upper socieprofessionals, 5aml2am, cumulative audience, listening time per listener, RTL2 leader for young adults
ahead of RFMChérieFM and Europe 2/ EAR > Insights, Monday to Sunday 28 days, average week Monday to Sunday 28 days, JIM26, M6 Groug,ZRif,, E#mall locations



2. H1 2026results // Audio

ANx a Ll A NO.9 EEMAMHRCIALPODCAST PUBLISHER,

Ve o L ,
FUN RTL

BUOYED BYSTRONG GROWTH IN DIGITAL CHANNELS

Growth in podcasts

39 M (+5% vs 2025)

monthly listens
in podcasts

7 podcasts among
the TOP 30EAR > Podcast

A

ﬁc—o ok 1 , %‘:‘“
podcast BROSSES TETES

Les Grosses Tétes

Source: Médiamétrie EARPodcasts, 20252026 season.

Record digital listening

. . 4/1m
A TICHE visits
i ’ to digital platforms

(up 53% vsprevious season)

Record on social media

3.7 bn videos viewed

across 20252026 season as a whole

86 m total subscribers




2. H1 2026results // Audio

RTL 20261 2027: CLOSER THAN EVER TO LISTENERS ACROSS FRANCE

A BREAKFAST SHOW WITH MORE EDITORIAL CONTENT, MORE USEFUL INFORMATION, A STRONGER REGIONAL PRESE

AND A GREATER EMPHASIS ON POPULAR CULTURE

A THREENOMAN TEAM LEADING THE NEWS

Quitte Ou Double
expands
11.30am-12.30pm
with Alex Vizorek

Céline Landreau Amandine Bégot
RTL Matin RTL Midi & Les Auditeurs ont la

7am-9.30am Parole
12.30pm-2.30pm

Anne-Sophie Lapix
RTL Soir & ORefaitLe Monde
6pm-8pm

7.20am [ F \e: eddlirect - Virginie Girod
(putting the news into historical perspective)

8:15am Face aFogiel more focused on politics (Les aspirantspodcast) | Top France RTL
9.20am [ du temps - Murielle Giordan Saturdays @ 8.30pm

RTL Chez VousdRoving reporter as a common thread/Listener contributions

—
FUN RTL

NEW PROGRAMMES DEFINING THE AUTUMN SCHEDU

T. Pastureau
joins RTL Soir

F. Beigbeder
Sundays 8pm-9pm

Latournée 7 f“[tR X:iieileR
from communities across France
Fridays 8pm-9pm

Eric Silvestro et Jade



