
2026
HALF-YEAR RESULTS



2

DISCLAIMER

Statements contained in this document, particularly
those concerning forecasts on future M6 Group
performance, are forward-looking statements that are
potentiallysubject to variousrisksanduncertainties.

Anyreferenceto M6 Group past performanceshould not
be interpretedasan indicator of future performance.

Thecontent of this document must not be consideredas
an offer document nor as a solicitation to buy or sell M6
Groupshares.

Theinformation, tables and financialstatementsincluded
in this document, especiallyin the appendices,reflect the
financial information available in the half-year financial
report as certified by the statutory auditorsand to be filed
with the AMF.
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FIFA WORLD CUP 
2026 REVIEW



M6 GROUP REACHES A NEW DIMENSION WITH THE SUCCESSFUL 
BROADCAST OF THE FIFA WORLD CUP2026

Source : Médiamétrie/ Médiamatшconsolidated audience figures for Day 28 (Day 7 if Day 28 figures are not available at the time of publication)

13.7m 4+ 

4.8m 25-49s

Record viewership
 for the French Team 

matches 

M6 achieves  the  10 highest  viewership  ratings of the year

16.3 m / 87%

Top 3
Viewers  (m) 
Share among 
25-49s (%)

20.3 m / 86%

14.1 m / 79%

and its  2nd  all -time highest  viewership

on average, excl. France -Iraq  

60m  French people
watched the 2026 World Cup

Nearly 100% of people aged 
25т49 watched the games 

EXCEPTIONAL VISIBILITY FOR THE M6 BRAND AND ITS PROGRAMSAMONG THE PUBLIC

M6, the  no. 1 
national channel

From June 11 to July 19

1. FIFA World Cup 2026TM review   



M6 GROUP REACHES A NEW DIMENSION WITH THE SUCCESSFUL 
BROADCAST OF THE FIFA WORLD CUP2026

Source : M6+ Internal data

11m  active  users
throughout  the entire competition

4.2m new accounts  created

+100m of hours  viewed

A SPECTACULAR DIGITAL PERFORMANCE ON 

1. FIFA World Cup 2026TM review    

No.1 free app on download platforms  



M6 GROUP REACHES A NEW DIMENSION WITH THE SUCCESSFUL 
BROADCAST OF THE FIFA WORLD CUP2026

A HISTORIC COMMERCIAL PERFORMANCE

1st TV group in terms  of advertising  
during  the event 1,2

+300 brands  present  during  the event ,
+40 special  campaigns  and events  organized

1. FIFA World Cup 2026TM review   

M6, the leading  channel  with  more than 50% of advertising  
impressions among the traditional  channels ² 

1 Free-to-air channels, Target audience: 25ш49 years old;    2 Sources: MxPlorer- EspacesTV/ Médiamétrie
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H1 2026 results
Video
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M6 GROUP DELIVERS BIGGEST INCREASE IN THE MARKET
BEST EVER HALF-YEAR FOR THE 25-49 AGE BRACKET

Source: Médiamétrie/MédiamatшMédiamat Quotidien DTT channels (MNQ/SE).

4+ audience share (%) 25-49 audience share (%)

7.1

6.2

13.4

27.0

29.3

5.4

7.3

14.2

26.5

29.6

7.0

7.5

16.0

20.8

30.7

5.3

8.4

16.7

22.0

29.8

+0.8pp

-0.5pp 

+0.3pp

+1.2pp

-0.9pp

-0.5pp 

-0.1pp 

+0.7pp

-0.4pp 

-0.6pp 

H1 2026H1 2025

At constant  scope

At constant  scope

At constant  scope

At constant  scope

2. H1 2026 results  // Video 



10

ΝΝШsÖ ҽΝΦШsÖxаШ?ÖÅf ]ШÑcEШΞΜΞΣШì§Åx?Ш9ÖÂЯШÑcEШ~ΣШ]Å§ÖÂШì ÉШÑcEШCLEAR 
LEADER AMONG UNDER-50S, ACHIEVING RECORD AUDIENCE SHARES

Source: Médiamétrie/MédiamatшMédiamat Quotidien DTT channels (MNQ/SE).

4+ audience share from 11/06 to 19/07(%) 25-49 audience share from 11/06 to 19/07(%)

5.8

6.5

12.2

27.5

31.5

4.5

6.6

20.3

23.8

28.8

5.5

8.2

17.9

31.8

20.0

3.9

7.5

14.5

25.0

33.4

+8.1pp

-3.7pp 

-2.7pp

-6.8pp

+13.4pp

-1.3pp 

-1.0pp 

-3.4pp

-2.0pp 

-1.6pp 

11/06- 19/07LY:

At constant  scope At constant  scope

2. H1 2026 results  // Video 



M6 CONTINUES TO APPEALTO FRENCH VIEWERS 

ENTERTAINMENT 
HITS

KEY EVENTS FOR THE 
CHANNEL

SUCCESSFUL
EARLY EVENING
GAME SHOWS

26% / 2.4  M

25-49 audience share (%)

28% / 2.0 M 21% / 1.9  M

49% / 7.1 M 46% / 6.3 M

Up to 21% x2 year on year

2. H1 2026 results  // Video 
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W9 OVERTAKES TMC AS NO. 1 DTT CHANNEL ACROSS ALL TARGET SEGMENTS

Source: Médiamétrie / Médiamat шConsolidated audiences D+28 
pour les axes programmes [?] // * Previous day audience

8.6% audience share
among the commercial target for our free-to-air DTT channels

+0.4pp YoY

4.7
4.5

3.0
2.6 2.3 2.2

2.0 1.9
1.7 1.6 1.6 1.5 1.4

0.7

25-49 audience share (%)

xѢŘũĲЮĬĲЮũċЮƣĲŰƣċƣŔŸŰ

2. H1 2026 results  // Video 
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BEST EVER HALF-YEAR FOR W9 IN THE 25-49 AGE BRACKET

H1 2023 H1 2024 H1 2025 H1 2026 H1 2023 H1 2024 H1 2025 H1 2026

3.0

4.7
+27%

+30%

Source: Médiamétrie/Médiamat/*Average of 3 parts

[ƖċŰĦĲќƚШůŸƚƣШ
watched
talk show 

each month*

1.7m
viewers 

on average

Slot x7
year on year

4+ 25-49

2.3

3.7

2. H1 2026 results  // Video 



H1 2024 H1 2025 H1 2026
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x 2
in 3 years

+35%
in 3 years

M6 GROUP POSTSSTRONG GROWTH IN DIGITAL ACROSS ALL METRICS

*Source:  MédiamétrieшH1 2026 calendar monthsшM6 Group on demand (M6, W9, 6ter, Gulli). 

Record audience

Monthly coverage of M6 Group 
streaming contentшmillions of French people*

Record consumption

Millions of hours viewed*

H1 2024

33

H1 2025 H1 2026

28
21

H1 2024 H1 2025 H1 2026

Streaming revenue ықůь

44

59
70

x2
in 3 years

341
301

284

H1 2023

16

H1 2023

255

33

H1 2023

2. H1 2026 results  // Video 



outperformed  the advertising  market
M 6 G rou p

i n  H1  202 6

*  M6 estimate

H1 2026 
VIDEO ADVERTISING 

REVENUE
M6 GROUP

VIDEO ADVERTISING MARKET SHARE *

VS. VIDEO MARKET 
EXCLUDING M6 

GROUP *
+1,0 %

vs H1 2025

C. 30 %

C. + 2.2 PTS

C. -9 %

RECORD MARKET SHARE * 
WITH GROWTH OF

1. FIFA World Cup 2026TM review и 2. H1 2026 results  // Advertising  иШΟЮШ§ƨƣũŸŸť

ΠΡΡШқm
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OUTSTANDING ADVERTISING PERFORMANCE 
IN Q2 OFFSETSMARKET DECLINE IN Q1

Advertising market downturn 
(Video ad revenue down 7%)

Decline in EBITA equally due to:

Video division EBITA ықůь

MARGIN FROM RECURRING OPERATIONS

16.7% 6.6%

Video division revenue ықůь

527.0

H1 2026

504.9

H1 2025

34.5

H1 2026

84.4

H1 2025

Increase in other 
World Cup -related revenue

Outstanding performance 
(Video ad revenue up 8.7%) 
driven by coverage of

Q2

Q1

2. H1 2026 results  // Video // Performances 

Market 
decline
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H1 2026 results
Audio



RADIO DOMINATES AUDIO LISTENING IN FRANCE 
A HUGE, DAILYAND INCREASINGLY DIGITALAUDIENCE

Sources: Médiamétrie, EAR > National, Total Season 25-26 vs Season 24-25, Total Radio, Monday to Friday, 13+, 5am-12am, audienceshare, listening time per listener
EAR > Insights, Monday to Sunday 28 days, average week Monday to Sunday, JM26 vs JM25, Total Radio, 5am-12am, 13+, all locations
Total Audio 2026 vs 2025 / Total Radio JM26 vs JM25, 13+, Monday to Friday, 5am-12am 

95.7%
of French people

Each month, radio reaches

over 13

53%
of the audio 

market in France

Radio accounts for 27.1% 

of listening via 
digital channels

(+2.6pp)

167mins

average 
listening time 

(stable)

(+3.9pp
year on year)

2. H1 2026 results  // Audio 



Ça Peut Vous Arriver Le Double Expresso Bruno sur Fun RadioLes Grosses Têtes

60% monthly coverage

41% every week
8.1m daily listeners

Leading commercial 
group 13+

16.2% audience share
Leading commercial 

group 
upper socio -
professionals

Leading commercial radio 
station

11%audience share 

Source: Médiamétrie, EAR > National, Season 25-26, M6 Group, RTL, RTL2, Fun Radio, Monday to Friday, 13+, 25ш49-year-olds, upper socio-professionals, 5am-12am, cumulative audience, listening time per listener, RTL2 leader for young adults 
ahead of RFM, ChérieFM and Europe 2 / EAR > Insights, Monday to Sunday 28 days, average week Monday to Sunday 28 days, JM26, M6 Group, RTL, 5am-12am, 13+, all locations

THE LEADING RADIO DIVISION AMONG COMMERCIAL GROUPS

16.2%
audience share 13+

8.1m 
daily listeners

Leading commercial group 
13+

Leading commercial group 
among upper socio-

professionals

Leading radio station in 
France 

40% 
monthly audience

Leader among young adults
2.7% audience share

No. 2 breakfast show 
among 25-49s (6.4%)

(5.6pp ahead of its commercial competitor)

2. H1 2026 results  // Audio  



2020

[ƖċŰĦĲќƚШno. 1
podcast 

17.8m

Les Grosses Têtes

39m (+5% vs 2025)

monthly listens 
in podcasts

7 podcasts among 
the TOP 30 EAR > Podcast 

ÅÑxаШ[Å  9EќÉШNO. 1 COMMERCIALPODCAST PUBLISHER,
BUOYED BY STRONG GROWTH IN DIGITAL CHANNELS

Source: Médiamétrie EAR тPodcasts, 2025-2026 season.

471m
visits 

to digital platforms

(up 53% vs.previous season)

3.7bn videos viewed
across 2025-2026 season as a whole

8.6m total subscribers

Record digital listening

Record on social media

Growth in podcasts

2. H1 2026 results  // Audio  
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RTL 2026 т2027: CLOSER THAN EVER TO LISTENERS ACROSS FRANCE
A BREAKFAST SHOW WITH MORE EDITORIAL CONTENT, MORE USEFUL INFORMATION, A STRONGER REGIONAL PRESENCE 
AND A GREATER EMPHASIS ON POPULAR CULTURE

Anne-Sophie Lapix
RTL Soir & On RefaitLe Monde

6pm-8pm

Amandine Bégot
RTL Midi & Les Auditeurs ont la 

Parole
12.30pm-2.30pm

Céline Landreau
RTL Matin

7am-9.30am

7.20am �[���F���\�e�:���X�ôen direct - Virginie Girod 
(putting the news into historical perspective)

8:15am Face à Fogiel more focused on politics (Les aspirantspodcast)

9.20am �[�������Xdu temps - Murielle Giordan 
(trends)

RTL Chez Vous �óRoving reporter as a common thread/Listener contributions

Quitte Ou Double 
expands

11.30am-12.30pm
with Alex Vizorek

F. Beigbeder 
Sundays 8pm-9pm

T. Pastureau 
joins RTL Soir

Top France RTL
Saturdays @ 8.30pm
A. Martin

La tournée �î���‡�“�[�t�ß���X�:�Í�î�è�Í�\�e�ß
from communities across France
Fridays 8pm-9pm
Eric Silvestro et Jade

A THREE-WOMAN TEAM LEADING THE NEWS NEW PROGRAMMES DEFINING THE AUTUMN SCHEDULE

2. H1 2026 results  // Audio  


