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1. introduction 
relevance of group strategic model

DIVERSIFICATION

CONTENT ACQUISITION & PRODUCTION

CONTENT BROADCASTING

DIGITAL ACTIVITIES
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1. introduction 
2016 – strong increase in results

CONSOLIDATED 
REVENUE

1,249.8

ADVERTISING 
REVENUE

CONSOLIDATED 
EBITA

o/w

1,278.7

813.9
853.3

200.2
245.5

+2.3% 

+4.8% 

+22.6% 

2015

2016

key figures (€ millions)
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2. 2017 – q1 results
revenue and ebita increase

311.8 323.7

199.0 210.2

45.8 47.1

+3.8% 

+5.7% 

+2.9% 

q1 2016

q1 2017

key figures (€ millions)
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CONSOLIDATED 
REVENUE

ADVERTISING 
REVENUE

CONSOLIDATED 
EBITA

o/w



2. 2017 – audience ratings
january-may : 2017 to date

free-to-air channels audience share 4+ (%)

free-to-air channels audience share wrp<50 (%)

+0.2pp 

+0.7pp -1.2pp 

-0.6pp 
27.3 28.7

13.6
5.9 5.313.8

27.5
28.0

-1.1pp 

+1.2pp 
= 

-0.4pp 31.5

17.4
21.6 6.6 6.221.6

16.3

32.7

jan – may 2016

jan – may 2017

Source : Médiamétrie - Médiamat 5



3. outlook
2017 challenges
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CONTENT BROADCASTING

consolidate
audience 
ratings 



3. outlook
2017 challenges
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continue 
to invest in content 

and digital

CONTENT ACQUISITION & PRODUCTION DIGITAL ACTIVITIES



RADIO

3. outlook
2017 challenges

proposed acquisition 
of rtl group’s

french radio division
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