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Audience Share (Hw < 50 y.o)

Ad. Market share
(gross)
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Licence           
start-up in 
June 2005

------
M6 Revenues :
• Fixed fee / new sub.
• Variable fee / ARPU

M6 Expenses :
• Advertising

Option: 
Full MVNO

Strengthen the position of M6 and Orange  
as leaders of TV & Video on Mobile
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Blocked postpaid contract M6 mobile by Orange
Unlimited calls to all Orange numbers

Every night

+ up to 200 SMS or 45 minutes

+ Exclusives offers from M6 mobile by Orange +
services free & included

Blocked postpaid contract, all inclusive, 

= 19,90� / month

Blocked postpaid contract M6 mobile by Orange
Unlimited calls to all Orange numbers

Every night

+ up to 200 SMS or 45 minutes

+ Exclusives offers from M6 mobile by Orange +
services free & included

Blocked postpaid contract, all inclusive, 

= 19,90� / month

Main commercial target : young people aged between 11-30
M6 opportunities : New source of revenues and profit

M6 committment : marketing and advertising, using M6 brand 
and knowledge of the commercial target

Main commercial target : young people aged between 11-30
M6 opportunities : New source of revenues and profit

M6 committment : marketing and advertising, using M6 brand 
and knowledge of the commercial target

�������	
� ��$��

%���&�%���&�%���&�%���&�# ��# ��# ��# ��
�����������

� ��������� ��������� ��������� ��������

'�'�'�'�# �# �# �# �
�����������
( ����� )������



�-

> ���������



��

> �����������0��
�
����������� � ��� �����������

:���:���:���:��� "��� ���"��� ���"��� ���"��� ���
�	��	��	��	� 1��1��1��1�� "#"#"#"#

7��	��7��	��7��	��7��	��
�������������	�������������	�������������	�������������	

� � ������ �� ���
�������� �����
�����	����� ���*++,

� ��
�������� # ��$������� ���
�������������� ��������

� � �	��������	��
�	�# ���

A ��������
�

� ����� ��� ��������
����� 	�
���
� -��������	�����# # ��� ����������

������	������������������
��	����� ��������

� -����� ����������# ��# ��������

��
���� M����
��

A ��������
� ��
���� M����
��

7����7����7����7���� �	��	��	��	�
������������ ������������
����	�������	�������	�������	���

6��	�����6��	�����6��	�����6��	�����
������������ ������������
����	�������	�������	�������	���

�  ��( �� ��� ����# �� ��	��������
�������# ���

� ��������	���
� . ��( �$������������������


��( ��� 	��	����
�	�# ���

� ��
�������� ��/�# ���
� � ����� ���
�����	( " ���/

����
�����
� " ������		��� ��� # ��$������

; ��� ��; ��� ��; ��� ��; ��� ��
�	��	��	��	�

!�����������!�����������!�����������!�����������



��

8 ���=�� ����
�



�#

< 
�������
�



�%

$ �������� �--%

33

22

2003 2004

!���
��
�

!��
������ 	 ���


&�����	 	 


� � �( ���� ��� ��# �	�0������� ��������
� ))���# �� 	������������# ����# � ������ ����� &+��1 ���	��
� . �( ��		0��# � ���������# 
������������ ��� ��( �1
� ��������������������	�
�	�

� ��
�����������
������������%1'�2
� ����������� ������������
	�# ����# ������ ���3 *������� 4 �����
�����# ����

� � �*,�2 ���1�# ��$������� ����� ��( ������ ������

� � �����		�� �������� 5��6�%17�2
� ����$� �������� �	�/���	����6�,1'�2 �����3 '��6�*1���2 ���� 3 *�
� 8 ��	� ������� ����# ������
������������������
���
� �����# # ���
����1

��� ��
����� ��������# # �

I
��� ������� # �����

22,1%



�)

� ��
����������

� ������"
�
������

� ������������ ��������	���
� � �# �����# ���������
����� ����# ����� �����
� � �*++&�# �����
���	����	$ ���-. � ���� �" 1�9 ������������
4 �����/

� �����# ��� ���# ���� ������	������ ( �		�������� ��� �# �	�# ������
� -���� �����������*+�2 ���������������� ����-������������
��
�������� ��	��

� ��:����������� :���$����������� ����������# �;��
� ��-������	����� ��( ���������������� ����������# �������	( �� �����
��� �����
���������� ����	�

.������������� �!� " <�5� %,1'�2
��" ��5� *+)1)�� ��
����0��!����5� 7+�2
�" ������
�����������5� ='�2

$ �������� �--%

2003 2004

�����

��������������������

2003 2004

� ��

� �� ��� �� ��� �� ��� �� ��

"��� ��� ��		��� �!�����	$ !�����

�������������	��!�����	$ !�������+�':-;7



��

> ��������
��8 �����
���

�= !��
�

(in M�) 2004 2003 %

Acquisition goodwill 28.2 10.7

Intangible assets 174.6 172.2

Property, facilities and equipment 86.8 91.5

Financial investments 9.7 8.7
NON-CURRENT ASSETS 299.3 283.1 +5.7%

Inventory 267.7 226.2

Receivables, prepaid expenses and accrued income 392.5 419.0

Cash and marketable securities 231.5 253.6
CURRENT ASSETS 891.7 898.8 - 0.8%

Deferred tax assets 29.3 33.9

TOTAL ASSETS 1,220.2 1,215.8 +0.4%
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(in M�) 2004 2003 %

GROUP EQUITY 471.3 420.0 + 12.2%

Minority interest -0.4 -1.2

Provisions for liabilities and charges 61.3 67.1

FINANCIAL DEBT 10.3 46.0 - 77.6%

OPERATING AND OTHER LIABILITIES 671.7 677.1 - 0.8%

Deferred tax liabilities 6.0 6.8

TOTAL EQUITY AND LIABILITIES 1,220.2 1,215.8 +0.4%
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(in M�) 2004 2003 %

M6 GROUP CONSOLIDATED TURNOVER 1,192.8 1,176.8 +1.4%
M6 TV network advertising revenues 611.9 590.5 + 3.6%

M6 Group advertising revenues 598.8 575.2 +4.1%
Advertising agency costs -15.7 -16.2 - 3.1%
Taxes and royalties -60.9 -60.3 + 1.0%
Broadcasting costs -34.6 -34.0 + 1.8%
Free to Air TV net revenues 500.7 480.0 + 4.3%
Programming costs -248.6 -237.3 + 4.8%
GROSS MARGIN ON PROGRAMMING 252.1 242.7 + 3.9%
M6 TV Network operating profit 197.3 194.5 + 1.4%

Other Free to Air TV operating revenues 14.4 25.2 -42.9%
Other Free to Air TV operating loss -0.5 -1.2 - 58.3%
FREE TO AIR TV OPERATING PROFIT 196.8 193.3 + 1.8%
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(in M�) 2004 2003 %

 DIVERSIFICATION operating revenues 337.9 367.8 - 8.1%
 DIVERSIFICATION OPERATING PROFIT 17.0 17.8 - 4.5%

TPS operating revenues 195.1 182.5 +6.9%
Thematic channels operating revenues 46.6 26.1 +78.5%

TPS operating profit 0.4 1.3
Thematic channels operating profit 8.3 0.9

DIGITAL TV operating revenues 241.7 208.6 +15.9%
DIGITAL TV OPERATING PROFIT 8.7 2.2

M6 GROUP OPERATING PROFIT (EBIT) 222.5 213.3 +4.3%
% turnover 18.7% 18.1%
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(in M�) 2004 2003 %

Net financial income 0.9 3.6
PROFIT FROM ORDINARY ACTIVITIES 223.4 216.9 +3.0%
Net exceptional income/(expenses) 2.6 -9.3
Goodwill amortisation -6.5 -2.3
Share of associates' results -0.6 -1.6
PROFIT BEFORE TAX 218.9 203.7 +7.5%

% turnover 18.4% 17.3% +6.0%
Income tax -80.7 -73.6 +9.6%
PROFIT BEFORE MINORITY INTEREST   138.2 130.1 + 6.2%

% turnover 11.6% 11.1% +4.8%
Minority interest 0.5 1.5 -66.7%

NET PROFIT (Group share) 138.7 131.6 +5.4%
% turnover 11.6% 11.2%
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(in M�) 2004 2003 %

Cash flow from operations (self-financing capability) 223.9 261.4

Change in working capital requirements -25.9 -5.4
CASH FROM OPERATING ACTIVITIES 198.0 256.0 - 22.7%

CASH FLOW APPLIED TO INVESTING ACTIVITIES -102.3 -101.6 + 0.7%

CASH FLOW APPLIED TO FINANCING ACTIVITIES -117.9 -118.0 - 0.1%

Net change in cash and cash equivalents -22.1 36.4

CASH AND CASH EQUIVALENTS AT YEAR-END 231.5 253.6 -8.7%
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Bonus TF1

Free : 17

Pay : 11

Bonus M6

R1 R2 R3 R4 R5 R6
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To be
determined by 
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ex

TV

TV

Gulliver

Channels
selected on 
the 9th of may
2005

Breakdown of DTT channels by group :
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1. Of which co-ownership : TF6, TPS Star    2. of which Gulliver in partnership with France Télévisions    3 : of which co-ownership : TMC 


