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=  Statements contained in this document, particularly those
concerning forecasts on future M6 Group performances,
are forward-looking statements that are potentially
subject to various risks and uncertainties.

= Any reference to M6 Group past performances should
not be interpreted as an indicator of future performances.

= The content of this document must not be considered as
an offer document or a solicitation to buy or sell M6
Group shares.
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Introduction

A powerful Group with well-balanced activities, developed based on TV
network editing

T elevision-servicing

Core business: TV network editing

Proaduction / Rights Diversification
'''''' Free-to-air TV, traditional channel 6 -
——#.{ | TV production (in-house) . | Internet / Interactivity '\:‘
web
Merchandise / ' d
\ .\‘ ) Audiovisual rights Free-to-air TV, new DTT channel Licences :

Distance-selling

entadis

Mobile telephony A mabile

Sports rights Pay TV, theme-based channels g
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The only group strengthened by Digital Technology
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Audience Ratings

M6 Group channels keep strengthening their position in all TV universe

4+ year old market share (in %)
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Audience Ratings

)

Audience ratings progression in one year (January - May) L v ®
03am-27am: M6 has the highest market share increase | B
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Audience Ratings

Evolution of the 7.45pm-8.30pm slot time:
M6 posts the best progression in one year thanks to 19’45 +
SCENES DE MENAGES

+590 000 +580 000

Difference of numbers of viewers on the slot time
7.45pm-8.30pm between January-May 2011 and
January — May 2010

CANAL+

+90 000

N E

-120 000

-420 000

Source : Médiamétrie 9



Audience Ratings

. g
FARMER WANTS A WIFE season 6 opening breaks records o -_ "‘-3“ ﬁ_.

6.3 Million VIEBWErS for the launch of the 6t season

5.8 million viewers for the special episode * Where are they now?’

Best ratings for a prime time edition of the format

Best ratings for a show in prime time on M6 since January 2008

Average season ratings (in million viewers)

season 1 season 2 season 3 season 4 season 5

special episode season 6launch
Where are they
now?

Source : Médiamétrie 10



Audience Ratings j "6
January — May 2011: W9 has increased its market share |
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Audience Ratings

January — May 2011: W9 confirms its leadership
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Audience Ratings

April 2011: Ratings record in Prime Time for DTT channels, maintained in -

May 2011 __IGROUPE___

DTT channels ratings on slot time 8.40pm — 10.30 pm (in millions viewers)
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Audience Ratings

w Films are more and more powerful
20 films have reached 1.0 million viewers in 2011 1

5 films have reached 1.5 millions viewers in 2011 (vs. 0 between January and May 2010)

W9 Top 10 ratings in 2011 Aud qm 4+ Hswes-50
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TELEVISION




Advertising Market /
During the first quarter 2011, M6 posted an increase of +8% of its net h
advertising revenues in a market at +2.4%(e) -“Em]_

Net advertising revenues by quarter in €M (estimates for 2011

B 1st quarter 2010
TV Market B st quarter 2011

Ol 0
In M€ 162

150

At the end of March 2010, Net ad. Revenues was
growing by +2.1% vs 2009, following by a strong growth
that made possible to reach a f.y. growth of +10.7%

16

Source : Estimations internes



DIVERSIFICATION AND

AUDIOVISUAL RIGHTS




|
Diversification and Audiovisual Rights
Highlights r
.
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INTERACTION VENTADIS

cl

apps download since
launch (29 sept for
iPhone, 19 oct for iPad)
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: Profitability increasing ! CARTE | GOOD e .
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| ' | Resilience despite pressure !
Application M6 on . About 480 OOOlnew MozaTc o on margin i
iPhone and iPad: | cards subscribed since b !
More than 1.5 Million : September 2009 ! |
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Season 2010-2011:
7h of League 1

Feb 2011 April 2011
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FINANCIAL HIGHLIGHTS Q1 2011




Financial highlights — Q1 2011 consolidated revenues 6
|

Q1 2010 consolidated revenues at 342.7M<€ vs. 3611 M€ as at 31 March 301-0.

194,9
179,1 182,0

147,8

Advertising revenue Non-advertising revenue

B 1istquarter 2010 I 1st quarter 2011

TV & Internet Market
audience situation and
performance seasonality
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