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DISCLAIMER

= Statements contained in this document, particularly those
concerning forecasts on future M6 Group performances, are
forward-looking statements that are potentially subject to various
risks and uncertainties.

= Any reference to M6 Group past performances should not be
interpreted as an indicator of future performances.

= The content of this document must not be considered as an offer
document or a solicitation to buy or sell M6 Group shares.



M6 Group overview

M6 Group has shown strong financial growth over the last decade

M6 Group consolidated in €M
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M6 Group overview

The Group has been built around the core business

Incumbent

Core Business
Broadcasting Pay TV
Channels

Diversifications

Ventadis

entadis




M6 Group overview

A well-balanced revenue model

M6 Group consolidated
2010 Revenues, in €M
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M M6 TV Network
677,9 M€

M Digital Channels
168,9 M€

"1 Diversification &

Audiovisual rights
614,9 M€

D M6 Group has been best-in-class media group in Europe for balanced portfolio since 2000’s




M6 Group overview
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Two major digital revolutions

| IGROUPE
2005 - 2010: 2010 - 2015 :
1st Digital Revolution 2nd Digital Revolution
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15t Digital Revolution ,
All M6 Group activities have faced the 2005-2010 1stdigital revolution ‘
L GROU! 1

15t Digital Revolution 1st Digital Revolution
forTV : A y for diversifications :

DTT, IPTV, catch-up... . e-commerce, Internet
advertising, VOD..




1st Digital Revolution '

In France, IPTV already connects TV with Internet

Cin 2005

Digital TV was cable & Satellite : ~19% of French TV households watch TV via
broad range of TV channels only IPTV : broad TV offer + Internet on TV
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D France has highest rate of IPTV penetration among Europe Top 5 countries




15t Digital Revolution

Since 2005, increasing fragmentation of channels and usages

Fragmentation of channels
.
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Fragmentation of usages
.

e Usages on PC

eTime-shifted
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1st Digital Revolution '

M6 has successfully embraced the 1st 2005-2010 digital revolution on TV

Incumbent FTA New DTT
~ ~

',

Strong resistance Co-Leader DTT on 4+ 1st FTA to launch

on all TV platforms )
P Leader DTT on 15-49 catch-up TV

e.g : 12,6% audience share on 7 4
IPTV vs 10,4 % all platforms # :
| [ M6BONUS.FR

Investments in programming

Preferred channel in France 6& < 9

MEVOD.FR REPLAY
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15t Digital Revolution " . 5
Diversifications activities have also been hit by digital revolution ' ‘ A
| GROUI

A model built around physical products
& audiovisual rights

¥ PR ... . 2 a . . ]
%’?’2 ﬁ“‘a 15t Digital Revolution
Magazines & Musicals Discs e E-commerce
Books

e [nternet advertising

| e Mobile teleph
}m m obile telephony

BOUTIQUE
BOUTIQUE % ° VOD

CHAINE

11



15t Digital Revolution . 6
M6 Group has adapted its diversification portfolio and organization ' ‘

| JGROUPE
- In 2010

A consistent digital B2C model developed around core business

Upstream :
Exploitation of all digital rights

g

Significant presence in
e-Commerce

Successful entry in ¥obile |

mobile telephony

v
Downstream :
LB Strong development in digital content

distribution and Internet advertising

CYREALIS
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15t Digital Revolution

M6 Group diversifications have shifted towards digital

Cin 2005

Split of diversification & Audiovisual rights revenues

Digital —
19% GOOD

=

| MEREPLAY.FR

m

Digital — "Clubic -

39% | oy

Brick 61%
& Mortar

Brick 81%
& Mortar

D 39% of Diversification & Audiovisual rights revenues in 2010 derive from digital activities
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2"d Digital Revolution ,
M6 Group will have to adapt to the ongoing 2"¥ digital revolution “ ‘
L GROU! 1

2"d Digital Revolution 2"d Digital Revolution
forTV : &t y for diversifications :

new DTT channels, ’ . social and casual
connected TV.. » - gaming,
deal-of-the day...
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2"d Digital Revolution ' S
M6 Group is facing new digital challenges on its TV activities ' ‘
| _GROUPE

New DTT

~L \ e Possible new call for tender for DTT channels
~ -
channels CONSEIL SUPERIEUR, DE L'AUDIGVISUEL e Consensus not before 2016

e Hyper choice

Connected TV =0 } * Increased risk of piracy

e New competitors

e Tablets

New Usages

e Interactive usages
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2"d Digital Revolution ' | 5
M6 Group is fully prepared to face new digital challenges for TV ' ‘
| _GROUPE |

Incumbent FTA New DTT
~ ~ ~

2 Projects are ready :

' f M6 Famille Interactive Initiatives

Wiki TV e.g “Fan Factor”
Strong “brands”

Investments in programs

Partnerships with
' connected TV. eg. Sony
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2"d Digital Revolution

Major digital trends are ongoing

Digital trends
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2"d Digital Revolution . | 6
M6 Group has already taken part in new digital trends by expanding its e Y
____GROUPE

diversified portfolio
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Le spécialiste du livre photos !
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M6 Group ambition

The future of a media group relies on the combination of a digital and a
marketing strategy 3

Marketing

Leverage brands and
marketing power

Digital Content 6) Digital Services

ROUPE

Be present on all Integrate new
digital platforms distribution models
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