QUARTERLY INFORMATION AS OF SEPTEMBER 30, 2007

9 months consolidated revenues up 6.5% to 983.0 M€

in M€ 2007 | 2006 |
1st Quarter 338.6 308.6 9.7%
o/w M6 channel advertising revenues 165.9 152.5 8.7%
2nd Quarter 370.6 355.2 4.3%
o/w M6 channel advertising revenues 199.1 198.9 0.1%
3rd Quarter 273.8 259.1 5.7%
o/w M6 channel advertising revenues 122.0 118.2 3.2%
Total first 9 months 983.0 922.9 6.5%
o/w M6 channel advertising revenues 487.0 469.6 3.7%

On the first nine months of 2007, M6 Group revenues increased by 6.5%, of which 3.7% for M6
channel advertising revenues and 9.4 % for other activities revenues (digital channel, diversification
and audiovisual rights).

In total, advertising revenues of the whole family of channels (M6 and digital channels) were up
6.4% (9 months), with a 5.6% growth in Q3 2007.

With a cumulated audience share of 13.8% in September 2007 (4 y.o, DTT equipped), up 1.1 pt
compared to the previous measurement, M6 and W9 demonstrate how relevant the Group’s growth
strategy is in the fast developing multi-channel environment.

*

* *

M6 Free-to-Air

Over the first nine months of 2007, M6 FTA
revenues were up 3.4%, with +3.7% for M6
channel advertising sales.

As of September 30 2007, the gross advertising
market share reached 24.2%, i.e. a 1 pt gain vs.
the same period last year (source : TNS MI).

Despite the increased level of TV advertising
expenditures of the FMCG sectors, and the new
contribution of the retail sector, the advertising
market remained penalised over the first nine
months of 2007 by the sharp decline of both the
Telco and the Publishing sectors.

Since the beginning of 2007, M6 channel
audiences performed well in the strategic time
slots : M6 is the only national channel to increase

Digital channels
On the first nine months of 2007, digital channels

revenues were up 30.9%, of which +54.8% for
advertising revenues.

s Fimobile

its ratings in Prime Time, with 100 000 additional
viewers, thus reaching a daily average of 3.5
million viewers. 103 Prime Time attracted more
than 4 million viewers (as of 30 Sept’), vs. 85
over the same period in 2006 (source
Médiamétrie).

M6 FTA Q3 revenues M6 FTA 9 months

(in M€) revenues (in M€)
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W9 confirms month after month its leadership
on DTT.

In September 2007, the channel achieved a
3.6% audience share on DTT (4 y.0), and
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passed the 1% national audience share
threshold (4 y.o, TV equipped), just more than
two years after its launch.

Diversification and audiovisual rights

On the first nine months of 2007, diversification
and audiovisual rights activities posted a 7%
increase in revenues, notably driven by the
Distance Selling branch (HSS and
Mistergooddeal.com), with sales up 22.6%. The
Interactions branch is still penalised by the
decline of some publishing and musical activities.

Changes in the financial situation

In accordance with the authorisations granted
by the Annual General Meeting of May 2,
2007, and with the M6 Group announcement to
implement its share buy-back program for
cancellation purposes,1.96 million shares of
the company have been bought between June
and August 2007 for an amount of 45.2 ME.
Those shares have been cancelled. The new
number of issued shares stands at
129.934.690.

Moreover, the Group has invested 119.6 M€
(net) as of September 30, 2007, including the

Digital channels Q3
revenues (in M€)

Digital channels 9 months
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Diversification and
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Diversification and
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acquisition of a building located in Neuilly sur
Seine, the acquisition of the minority interest in
Téva, the 9.06% stake in the US movie
production company Summit Entertainment
LLC, and the increase in Mistergooddeal stake
up to 100%.

The strategic partnership announced with
PagesJaunes Petites Annonces (company
editing the website annoncesjaunes.fr) was
completed on October 17, 2007, with the
acquisition by M6 Group of a 34% holding in
the company by way of a 16 M€ increase in
capital.

Neuilly, November 7, 2007
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www.m6finances.com
M6 Métropole Télévision is listed on the Eurolist of Euronext Paris, compartment A
Code MMT, code ISIN : FR0000053225
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