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M6 GROUP GAINED GROUND IN 2015
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M6 GROUP'S FREE-TO-AIR CHANNELS SAW THEIR

ADVERTISING MARKET SHARE INCREASE BY 0.2 PERCENTAGE
POINTS IN 2015

Growth in net TV advertising market share of Mé Group's free-

to-air channels since 2010 - 1n %
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RELEVANCE OF GROUP STRATEGIC MODEL
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A SOLID PERFORMANCE

-0.6% | Key figures (€m)
VT 2014
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REVENU OPERATING EXPENSES CONSOLIDATED EBITA NET PROFIT
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Mé GROUP’S ADVERTISING REVENUES

GREW BY 2.1% IN 2015
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CONSOLIDATED REVENUE AND EBITA UP
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