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2017 REVENUE

€1,387M

2017 EBITA

€248.7M
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- la gestion des talents : le Groupe est convaincu que ses collaborateurs sont la clé de voûte de sa réussite. C’est pourquoi la Direction des Ressources Humaines place au cœur de ses préoccupations le choix puis la fidélisation de ses salariés, et s’efforce de promouvoir leur épanouissement dans toutes les dimensions de leur vie professionnelle. 
 
- le respect du public et la responsabilité du groupe envers la société : l'activité du Groupe étant avant tout immatérielle et culturelle, l'impact sociétal est le fil conducteur de son engagement. En effet, à travers ses programmes le Groupe pénètre dans les foyers et doit donc placer le respect des téléspectateurs au cœur de son action.
 
- la non-discrimination : la prise en compte de la diversité est une donnée très importante pour le Groupe tant au niveau des contenus audiovisuels que des publics auxquels il s’adresse. Cela se traduit notamment par un engagement transversal et reconnu en faveur de la parité et d’une meilleure représentation de la femme et des minorités dans les médias.
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A STRATEGIC MODEL OF DEVELOPMENT LEANING ON THE
COMPLEMENTARITY AND THE TRANSVERSALITY OF ITS
ACTIVITIES ON ALL THE VALUE CHAIN
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ACTIVITIES
TELEVISION — A FAMILY OF COMPLEMENTARY CHANNELS

TARGETING WOMEN UNDER 50

PAY-TV CHANNELS
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ACTIVITIES — TELEVISION - AUDIENCE RATINGS
2017: M6 GROUP UP ON WRP-50 2016

2017

4+ AUDIENCE 28,1 2788 27,7 11 13,8
7.2
SHARE (%) - 6,3
TFI .\v CANAL+
IGROUPE

32,1 32,3 m

Z6 6,5
TFI l., CANAL+

JGROUPE

WRP-50 AUDIENCE 22,2
SHARE (%)

S
— SOURCE : MMW MEDIAMETRIE - MEDIAMAT BGROUFE —



ACTIVITIES - TELEVISION - AUDIENCE RATINGS
2017 : ON THE COMMERCIAL TARGET,
M6 HAS NEVER BEEN SO CLOSE TO TF1

71%

7%

0
A\ 6a% O 64% 64% 66%

5790 8% S0
04
516 50% 54% 54% S54% 504 530 R 52%
47% 48%
46%
40%
38%

3495 0%

oy 2%
22%

1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

SOURCE : MMW MEDIAMETRIE - MEDIAMAT
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ACTIVITIES - TELEVISION - AUDIENCE RATINGS
2017 : THE M6 CHANNEL HAS ACHIEVED PRIME-TIME STABILITY OVER THE LAST

4 YEARS AT A GOOD LEVEL ON THE COMMERCIAL TARGET

“ #
.'\‘

— .

2.7 m

WRP<50

Il 2014 - 2015 - 2016 2017

SOURCE : MMW MEDIAMETRIE - MEDIAMAT



ACTIVITIES — TELEVISION — DTT AUDIENCE RATINGS

201

2017 = W9 AND 6TER AMONG THE LEADING DTT CHANNELS ON THE

COMMERCIAL TARGET
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ACTIVITIES - TELEVISION - AUDIENCE RATINGS

2018 YTD : PRIVATE CHANNELS ARE DOWN, WITHIN A CONTEXT OF GROWTH

FOR PUBLICLY-FUNDED CHANNELS, NOTABLY SUPPORTED BY THE BROADCAST
OF THE WINTER OLYMPICS

-0.9PT

27,0
4+ AUDIENCE
SHARE (%)

+1.3PT

TFI

32,4
WRP-50 AUDIENCE
SHARE (%)

0.3PT

13,8 13,5

28

TFI

— 19 Source : Médiameétrie Médiamat
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Dans un contexte de progression des chaînes publiques soutenues notamment par la diffusion des Jeux Olympiques d’hiver en février, les chaînes gratuites du Groupe M6 réalisent sur le 1er trimestre 2018 une part d’audience moyenne de 13,6% sur l’ensemble du public (-0,3 pt, source Médiamétrie) et de 21,6% (-0,6 pt, source Médiamétrie) sur la cible commerciale des femmes responsables des achats de moins de 50 ans.
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CHANGE IN NET TV ADVERTISING MARKET SHARE OF M6 GROUP'S FREE-TO-AIR B 20092016
CHANNELS SINCE 2009 (%) 8 2017
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2. PRODUCTION & AUDIOVISUAL RIGHTS CINEMA

SUCCESS OF MOVIES A LINE-UP THAT REMAINS ATTRACTIVE AND IS GROWING INTERNATIONALLY
DISTRIBUTED BY SND —
— SND, 2NP RANKED EXPORTER OF FRENCH FILMS IN 2017
REVENUE (€ M) mm L3 MOVIES RELEASED . . 8FILMS FINANCED
= W) of &5y
A 10.7 M :
@ 2016 ADMISSIONS IN FRANCE A ADMISSIONS IN FRANCE
YUPE M6 ILMS
2017 GROUPE M6 IF
10 1 : 7 “UN TRIOMPHE ABSOLU”

RYAN GOSLING EMMA STONE =~ =crrsocurs \ unelaeiie o o

EBITA (€ M) 2.7 M

ADMISSIONS

13M 25M _

ADMISSIONS ADMISSIONS

ADMISSIONS
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ACTIVITIES

3.DIGITAL ACTIVITIES

<

OBJECTIVES

REINFORCING THE TV

1 ACCESS AND ACCOMPANYING NEW USE AND
AUDIENCE/CONTENT INNOVATE FOR ADVERTISERS

CONSUMPTION ON THE

G.LDEN INTERNET

2 IDENTIFYING FUTURE
TALENTS

WGROUPE™ —



3. DIGITAL

CATCH UP
M6 WEB: DYNAMIC ONLINE ~ =ss=sesarasaee
VIDEO ADVERTISING THE GROUP 1S CONTINUING THE DEVELOPMENT OF ITS DIGITAL PLATFORM
REVENUE AND

INTEGRATION OF IGRAAL

eventE 6play 1.38n  1h14

- R 0> VIEWED IN 2017 THE LEADING PLATFORM

m 2016 FOR DAILY VIEWING TIME
B 2017

INTEGRATION OF 8 O ]
EBITA (€ M) PORTALS M

— ‘eamEsEsEREEsEnn GROUP INNOVATION CAPACITY
+14.4% STRENGTHENED FOR THE I\Kllggi)?s(l\J/IPE\l/\ga
BENEFIT OF E-MERCHANTS

YEAR ON YEAR)

kA
— 25 *Excluding compensation for the termination of the M6 mobile contract received in 2016
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3. DIGITAL
21.2M REGISTERED USERS ON 6PLAY OTT

WITH 21.2M ACCOUNTS CREATED, 6PLAY ENJOYS A GENUINE ADVANTAGE IN THE ADVERTISING MARKET IN TERMS OF DATA

21.2M
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15000000
10000000

5000000

]
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v
— 26 Source: Gigya M



ACTIVITIES

4.DIVERSIFICATION ‘

OBJECTIVES

GIRONDINS
DE BORDEAUX

|'ﬁ{
v 1 USE AIR-TIME AND AVAILABLE - AIR-TIME : HOME-SHOPPING, CALL-TV, ...

ADVERTISING SLOTS TO - ADVERTISING TIME: M6 INTERACTION,
GENERATE NEW REVENUE MONALBUMPHOTO.FR....

M6 GROUP, ONE OF THE MOST DIVERSIFIED TV

‘ 2 DIVERSIFYING REVENUES GROUPS IN EUROPE

(28% OF REVENUE FROM NON ADVERTISING

\ AlbumPhoto f / REVENUES)
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4. DIVERSIFICATION . @

VENTAD I S. DECL I N E I N monAlbumPhoto fr
BUSINESS VOLUME IN A
CHALLENGING MARKET RESTRUCTURING IN MORE SEASONAL EXPANSION
PROGRESS ACTIVITY IN A HIGHLY OF THE RANGE
— COMPETITIVE MARKET i
— DIGITAL —_
TRANSFORMATION REVENUE GROWTH
REVENUE (€ M) LAUNCHED

@ 2016
2017

145.0

EBITA (€ M)

10.7

__ 28 entadis _
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4. DIVERSIFICATION
F.C.G.B: REDUCTION IN LOSSES W 2016 M 2017

REVENUE (€ M) EBITA (€ M)

—_— >\
ENCOURAGING ON-FIELD ‘)G)‘ ”
PERFORMANCES =
. LIGUE 1
ARSI il GROUP STAGE
2016/2017 pth FAILED TO QUALIFY
2017/2018 7th PRELIMINARY ROUND
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4. RTL RADIO DIVISION
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RADIO
RTL RADIO, THE LEADING FRENCH PRIVATE RADIO GROUP

RTL'S RADIO DIVISION CONFIRMED ITS POSITION AS THE LEADING PRIVATE RADIO GROUP IN FRANCE FOR THE

PERIOD JANUARY-MARCH 2018, WITH AN AUDIENCE SHARE OF 19.8% AMONGST LISTENERS AGED 13 AND ABOVE
(UP 1 PP YEAR-ON-YEAR.

CHANGE IN CUMULATED AUDIENCE AND AUDIENCE SHARE AUDIENCE SHARE OF RADIO DIVISION (%0)
m] 6 644 00O Iisteners (12,2 in CA%)  + 54 000 listeners m] i1} rado> | AT
Audience share of 13,220 +5% ............
19,8
: 3159 000 listeners (5,8 in CA%) -64 000 listeners E
radio> 18,8
Audience share of 3,7% stable

/R/TLZ 2 391 000 listeners (4,4 in CA%o) + 126 000 listeners
Audience share of 2,9% +16%

LE SON POP-ROCK

Jan-March 2017 Jan-March 2018

K

— 31 Médiameétrie 13+ / 126 000 / Monday-Friday / Janv -March 18 vs Jan - Marsch17 / 5h-24h / AC, PDA : BGROURE —
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Le pôle RTL Radio confirme sur Janvier-Mars 2018, sa position de 1er groupe radio privé de France avec une part d’audience de 19.8% sur les auditeurs âgés de 13 ans et plus (+1 pt sur un an, source Médiamétrie).
 
RTL, 1ère radio de France, réalise une part d’audience de 13.2% en progression de +0.6 point en un an, soit un record absolu toutes radios confondues depuis 10 ans. Avec 6.644.000 auditeurs par jour, jamais RTL n’avait réuni autant d’auditeurs sur une vague Janvier-Mars depuis 15 ans. 
 
Fun Radio, conserve une part d’audience de 3.7% sur l’ensemble de la journée et établit un niveau record sur sa matinale avec 4.9% de PDA.
 
RTL2, réalise une part d’audience de 2,9% en progression de +16% sur un an et conforte son positionnement sur les 25-49 ans avec 5.1% de PDA (+31% sur un an).   



RADIO
A STABLE YET FRAGMENTED MARKET IN WHICH RTL IS LEADER
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RADIO

THE INDUSTRIAL PROJECT: INTEGRATION OF A FOURTH
ACTIVITY INTO M6 GROUP AND CREATION OF A
MULTIMEDIA SALES HOUSE
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RADIO
M6 GROUP IS TARGETING EBITA OF €38 MILLION
FOR THE RADIO DIVISION BY 2020

BRINGING TOGETHER THE SALES TEAMS

DEDICATED TO THE TELEVISION, RADIO AND INNOVATION IN CONTENT, INCLUDING NEWS
DIGITAL MARKETS TO STRENGTHEN THE DUE TO RTL'S LEADERSHIP, AS WELL AS
ATTRACTIVENESS OF THE MARKETING AND ENTERTAINMENT AND MUSIC WITH THE
ADVERTISING OFFERS BY LEVERAGING GROUP’S MUSIC STATIONS AND ITS TV
AUDIENCE SYNERGIES AND TIMES OF DAY CHANNELS

WHEN EACH MEDIA IS CONSUMED

STRENGTHENING OF ACTIVITIES AND
DIGITAL SERVICES, SINCE THE RAPID
GROWTH IN CONSUMPTION OF BOTH THE
RADIO AND TV MEDIA IN ON-DEMAND DIGITAL
FORMAT REQUIRES A STRONG CAPACITY FOR
INNOVATION AND INVESTMENT, WHICH WILL
BE MORE EFFECTIVE WITH THE COORDINATED
ACTION OF DIFFERENT TEAMS

SHARING SKILLS IN THE SUPPORT
FUNCTIONS, BASED ON THE BEST
MANAGEMENT TOOLS AND TECHNIQUES, BY
TARGETING CONTINUOUS IMPROVEMENT IN
PROCESSES AND STRUCTURES TO BENEFIT
OPERATIONAL STAFF

"

BGROUFE
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KEY FIGURES KEY FIGURES (€ millions)
INCREASE IN RESULTS @ 2016
— m 2017

ALL-TIME
HIGH

ALL-TIME
ﬁ HIGH

CONSOLIDATED ADVERTISING OTHER OPERATING OPERATING CONSOLIDATED NET PROFIT
REVENUE REVENUE REVENUES EXPENSES EBITA
MARGIN FROM RECURRING NET MARGIN
OPERATIONS

— 36 =*2016 recurring EBITA, excl. M6 mobile compensation ﬁ —
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KEY FIGURES - Q1 2018
SOLIDITY OF TV AND INTEGRATION OF THE RADIO DIVISION

KEY FIGURES (€ millions)
Q12017

B 012018

323.7

210.2
47.1 1
CONSOLIDATED of ADVERTISING CONSOLIDATED
REVENUE which REVENUE EBITA
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Au 1er trimestre de l’exercice 2018, le Groupe M6 affiche un chiffre d’affaires consolidé de 359,2 M€, en hausse de +11,0% par rapport au 1er trimestre 2017.

Sur les 3 premiers mois de l’année, les recettes publicitaires du Groupe (chaînes gratuites, chaînes payantes, radio et Internet) progressent fortement (+20,0%), reflétant l’intégration du pôle Radio, la solidité des audiences des chaînes gratuites et le dynamisme des audiences internet.
Grâce à la solidité de leurs audiences sur les cases stratégiques, les chaînes gratuites du Groupe M6 ont bénéficié d’une attractivité croissante auprès des annonceurs. Elles ont ainsi continué à gagner des parts de marché et enregistré une hausse de leurs recettes publicitaires de +3,4%.

Le chiffre d’affaires non publicitaire diminue de -5,7% en raison essentiellement du line-up moins puissant de films distribués par SND.

Le résultat opérationnel courant (EBITA) consolidé atteint 44,6 M€, contre 47,1 M€ au 1er trimestre 2017, pénalisé par les pertes du F.C.G.B. qui se dégradent de -12,8 M€ en raison du remplacement du staff technique et de la non-réalisation de cessions de joueurs, prévues au 2ème semestre.


KEY FIGURES
3.REVENUE SINCE 1994 (INITIAL PUBLIC OFFERING)
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KEY FIGURES
4.EBITA SINCE 1994 (INITIAL PUBLIC OFFERING)
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5.NET CASH POSITION (SINCE 2007)

SALE OF 5% OF
CANAL+ FOR

89

38

2007

ACOQUISITION
OF CYREALIS

+€384 M

85

2009

EXCEPTIONAL

DIVIDEND PAID OF

2010

329

2011

EXCEPTIONAL
DIVIDEND PAID OF
-€125 M

ACOQUISITION OF
51% OF BEST OF TV

261

177

ACQUISITION OF OXYGEM /
ADVANCE ON BORDEAUX
STADIUM

176

ACOQUISITIONS
OF IGRAAL AND
MANDARIN
CINEMA

ACOQUISITION
OF RTL RADIOS

2017
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M6 GROUP

31 DECEMBER 2016

REVENUE 1,278.7

OTHER OPERATING REVENUES 77.1

TOTAL OPERATING REVENUES 1,355.8 1,4
MATERIALS AND OTHER OPERATING EXPENSES (647.8)

PERSONNEL COSTS (INCL. PROFIT SHARING PLAN

CONTRIBUTIONS) (261.7) (277.6)
TAXES AND DUTIES (60.2) (46.1)
AMORTISATION, DEPRECIATION AND IMPAIRMENT

CHARGES (NET OF REVERSALS) (140.6) (134.4)
PROFIT FROM RECURRING OPERATIONS [EBITA] 2455 248.7
OPERATING INCOME AND EXPENSES RELATED TO (1.2) 2.6)
BUSINESS COMBINATIONS : :
OPERATING PROFIT [EBIT] 244.3 246.1
NET FINANCIAL INCOME 0.8 (2.0)
SHARE OF PROFIT OF JOINT VENTURES AND r r
ASSOCIATES : -
PROFIT BEFORE TAX 246.7 246.C

INCOME TAX

NET PROFIT FROM CONTINUING OPERATIONS

NET PROFIT FOR THE PERIOD

152.8

ATTRIBUTABLE TO THE GROUP

ATTRIBUTABLE TO NON-CONTROLLING INTERESTS




M6 GROUP 31 December 2016

31 December 2017

GOODWILL 101.5
NON-CURRENT ASSETS 304.7
CURRENT ASSETS 680.6
CASH & CASH
EQUIVALENTS 174.4
TOTAL ASSETS 1,261.3
GROUP EQUITY 616.3
NON-CONTROLLING (0.1)
INTERESTS '
NON-CURRENT LIABILITIES 52.4
CURRENT LIABILITIES 592.7
TOTAL EQUITY

% S 1,261.3

AND LIABILITIES




M6 GROUP

31 DECEMBER 2016

SELF-FINANCING CAPACITY FROM OPERATIONS 373.2
OPERATING WCR MOVEMENTS (21.0)
INCOME TAX (83.7) (111.4)
Xé?lﬁvﬁ?gg FROM OPERATING 268.5 220.2
,(’-ié'srl;'VIIZ'chl)EVg FROM INVESTMENT (145.8) (307.1)
RECURRING ITEMS (130.4) (110.2)
NON-RECURRING ITEMS (15.4) (197.0)
gé?‘f'vﬁ?gg FROM FINANCING (124.1) (33.0)
DIVIDENDS PAID (107.7) (108.6)
EQUITY TRANSACTIONS (14.9) (7.7)

FINANCING OF THE RADIO DIVISION

OTHER

83.7

0.4)

TRANSLATION EFFECT ON CASH AND CASH
EQUIVALENTS

NET CHANGE IN CASH AND CASH EQUIVALENTS

CASH AND CASH EQUIVALENTS - OPENING BALANCE

CASH AND CASH EQUIVALENTS - CLOSING BALANCE

NET CASH AND CASH EQUIVALENTS - CLOSING BALANCE
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